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high Prices do noT guaranTee high ProfiTs
With this year’s anticipat-
ed calf prices, there is very little 
more a cow-calf producer 
could ask for at this time. areas 
of the province may have hay 
that’s pricey and in short sup-
ply, but feed grain is available.

People viewing the industry 
from the outside keep asking 
me when the herd will start to 
grow. they just can’t under-
stand why it has not started to 
increase already. this has been 
something i have tried to ad-
dress for some time. Now i have 
a June 2014 report from the 
University of Kentucky, done 
by Drs. Burdine and halich, 
which will back up some of my 
previous observations.

the growth will start at the 
cow-calf level. these are al-
most all independent opera-
tions and they are the ones that 
will hold back heifers, if there’s 
a steady profit line anticipated.

i’m reminded about the pric-
es, but it’s profit, not price, 
which determines whether the 
cow-calf sector decides to in-
crease the size of the herd. Pro-
ducers are facing ever increas-
ing production costs. the price 
of the cattle has to be far 
enough ahead of production 
costs to spark interest in 
growth.

the investment in breeding 
stock is a long-term capital in-
vestment, regardless of wheth-
er you purchase outside heifers 
or keep your own. it’s an up-
front cost that the producer 
must expect to pay out and also 
profit from. that would re-

quire a long-term expectation 
of profit.

anticipated profit can drive 
up the price of replacement 
heifers. it makes it a tough de-
cision to keep back a heifer that 
has such a high cash value. al-
so with that investment, the 
producer needs to profit at the 
same rate as any other invest-
ment, be it land, or other farm-
ing practices. there is the 
knowledge that livestock carry 
a higher risk than they did in 
the past. Producers have seen 
the devastation of Bse.

Competition for land for agri-
cultural production is not as 
great in saskatchewan as some 
provinces, but production 
practices have shown greater 
profit for land investment. 
this impacts the profitability 
of the livestock sector.

Grassland can be converted 
very quickly to cultivated acres 
for crops, but the reverse takes 
considerably longer. Poorer 
quality land can produce less 
than spectacular crops, and 
still qualify for crop insurance 
programs. there is anticipated 
guaranteed income.

Grain farmers will pay more 
for the same acre of land than a 
livestock producer can afford 
to. establishing grass takes 
time. Fences must be main-
tained or built. Once grassland 
has been cultivated and fences 
removed, it is unlikely to go 
back to grazing. if it does, costs 
are significant.

and, i must add what a very 
good friend of mine has always 

said, ‘you can’t buy rain’. there 
is no guaranteed grazing just 
because you have access to the 
land. Weather affects livestock 
production in saskatchewan, 
through drought or flooding. 
We are affected by both.

July 2014 cull cows are selling 
for $1,500 and cull bulls are 
about $3,000, with good herd 
bulls bringing up to $500 more. 
it takes quite a cow to be re-
tained in the herd when the 
cull value is this high. in other 
words, there are no second 
chances for a young cow that 
loses her calf. the herd contin-
ues to decline at this time be-
cause culling is greater than 
retention.

Who are these producers? 
statistics tell us the average 
producer is about 60 years old, 
with about 175 cows. these 
producers are responsible for 
their herds 365 days of the year. 
there is no off season. it takes 
the same amount of time to 
check 25 pairs as it does to 
check 100 pairs, so small pas-
tures are more work than large.

Generally, marginal land 
used by cattle producers are 
scattered, small fields, with the 
exception of the grasslands. 
Livestock needs to be fed and 
checked daily. in winter they 
are fed daily and checked daily, 
even when there is winter graz-
ing. Water too,must be avail-
able and checked.

Who will step in as these pro-
ducers retire? When will the 
herd start to grow? i would say 
that’s anyone’s guess.

C H A i R  R e P o R t

PAuLA LArSon | SCA ChAir

nEWS In BrIEF

More forage research happening  at the 
Crop Development Centre.  |  FilE photo

AG MORE THAN EVER
Farm Credit Canada’s innovative agri-

culture More than ever (aMte) pro-
gram has garnered many supporters 
from individuals, farms and organiza-
tions. aMte is an industry-driven cause 
to improve perceptions of Canadian ag 
by increasing positive dialogue about the 
industry. aMte urges those in the indus-
try to speak up and speak more positively 
about the industry by telling their ag sto-
ry to dispel the myths and share their 
pride.

BEEF CENTRE OF ExCELLENCE 
Funding was announced July 8, 2014 for 

the establishment of the Beef Centre of 
excellence to be built in Calgary and com-
pleted by December of this year. the Cen-
tre is to become a cornerstone in the Ca-
nadian beef industry, and provide a focal 
point for domestic and international 
marketing opportunities, and incoming 
trade missions.

according to rob Meijer, president of 
Canada Beef inc., the Centre of excellence 
will be a nexus where the Canadian beef 
industry can drive innovation, build 
knowledge and awareness, foster impor-

tant relationships and ultimately create 
value for Canadian beef and veal produc-
ers.

the centre will have a full commercial 
kitchen, meat case, classroom, dining fa-
cilities and broadcast capabilities at a cost 
of $3,844.800 in funding from agricul-
ture and agri-Food Canada.

FORAGE INDUSTRY INNOVATION AWARD
the 2014 forage industry innovation 

award, which recognizes exemplary in-
novation, leadership, service and stew-
ardship in saskatchewan’s forage indus-
try, was presented to Dr. Bruce Coulman. 
as a forage breeder, Dr. Coulman’s impact 
on the industry has been far reaching. his 
research program at the University of 
saskatchewan and agriculture and agri-
Food research station in saskatoon has 
resulted in the development and registra-
tion of 22 forage crop cultivars. Many of 
these have been or are currently used in 
saskatchewan forage and livestock oper-
ations today.

Dr. Coulman was integral in the devel-
opment of hybrid bromegrass and in-
volved in the development of aC Graze-
land, a bloat reduced alfalfa.

MINISTRY OF AGRICULTURE’S STRATEGIC 
RESEARCH PROGRAM

Dr. Bill Biligetu began his new position 
as an assistant professor in forage crop 
breeding with the Crop Development 
Centre on May 1, 2014. the position is a 
component of the Ministry of agricul-
ture’s strategic research Program. it will 
fulfill the need to work with saskatche-
wan forage producers to improve impor-
tant forage species for livestock feed. it 
will also initiate a research program that 
focuses on the breeding and genetics of 
forage crops that are adapted to the prai-
rie region of western Canada.
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By 2004, JOhN MassWOhL had spent 
almost 15 years working for the federal 
government, mostly with the Depart-
ment of Foreign affairs and internation-
al trade. and always with trade policy. 
his last assignment was a posting to the  
Canadian embassy in Washington as an 
agriculture trade counsellor.

“i was in Washington during 9-11 and 
when the U.s. Mandatory Country of Or-
igin Labelling (COOL) was introduced in 
the 2002 U.s. farm bill and when the bor-
der closed in 2003. Canadian Cattle-
men’s association officials such as Den-
nis Laycraft and Neil Jahnke were regu-
lar visitors to Washington and we spent 
quite a bit of time working together,” says 
Masswohl.

“in the summer of 2003, when Bse 
struck the Canadian cattle industry and 
the U.s. and others closed their borders, 
i recall Neil saying, ‘remember when the 
worst thing we had to worry about was 
COOL? Now this.” 

When Masswohl returned to Ottawa in 
2004, CCa approached him to take over 
the international beef industry file. Pre-
viously, the main focus for the industry 
was on domestic policies, but Bse quick-
ly redirected the focus to international 
trade issues and market access. 

it was imperative that the industry 
have an advocate with trade policy ex-
pertise to strengthen international rela-
tionships.

Masswohl took a year-long leave of ab-
sence from the federal government and 
moved into the CCa’s Ottawa office.

“at first, i confessed that i didn’t know 
much about cattle production. But they 
pointed out they already had lots of peo-
ple with that expertise and what they 
needed was someone who could repre-
sent their producers in a global political 
arena,” says Masswohl.

 “What i particularly like about work-
ing with cattle producers is that you don’t 
have to wonder about the objective – they 
aren’t shy about telling you what’s on 
their mind and what they view as the best 

possible outcome. it’s my job to help CCa 
frame a solution and develop an action 
plan in order to reach a satisfactory solu-
tion.”

Once an agreement to open new mar-
ket access has been reached in principle, 
it’s always followed by much fanfare from 
the political ranks. But that doesn’t mean 
the outcome is all but sewn up and the 
file closed. there is often a lot of follow 
up activity to establish the technical de-
tails necessary to make the trade flow. 

in the case of the Canada and the euro-
pean Union Comprehensive economic 
and trade agreement (Ceta), Mass-
wohl says that it’s an agreement in prin-
ciple, but many of the technical issues 
have to be ground-out before the final 
agreement can be implemented.

“it’s important to understand that not 
all negotiating happens at the top. Lead-
ers set direction, but there are many peo-
ple in the bowels of government offices 
working towards a solution that enables 
the country’s politicians to make a deci-
sion,” he explains.

On august 5, 2014, the Government of 
Canada was able to announce an agree-
ment between Canada and the eU on the 
complete text for the Ceta. it means 
that the complete text can now be trans-
lated and be given a final legal review. 
Once released, this final text will reveal 
many more important details that have 
been decided upon since the initial 
agreement-in-principle was reached in 
October of 2013. 

Currently, CFia is still working to get 
eU approval or recognition of the equiv-
alency of the beef inspection system. 
Without that, much of what has been 
achieved is worthless. 

 “We began work on this file in 2009 and 
the fact that there is this agreement gives 
new life to resolve some of these issues. 
the Ceta holds huge potential for Cana-
dian cattle producers. CCa worked 
closely with negotiators in Foreign af-
fairs, ag Canada and the CFia to get the 
agreement we need,” says Masswohl.

BY BonnIE WArnYCA

industry insider
John Masswohl works in a high stakes game. he was named to the 
hill Times top lobbyists list for 2014.

C o V e R  S t o R Y

In 2004, CCA approached John Masswohl to take over the main focus for the 
international beef industry file. It was imperative that the industry have an advocate with 
trade policy expertise to strengthen international relationships. | photo CCA

I’m extremely proud of what we got in the 
Canada – European negotiations. We wanted 
more but what we got is extremely valuable 
and many multiples of what the EU wanted to 
give us.

JOHN MASSWOHL 

continued on page 8 ›› 

photo CCA
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in a nutshell, Canada was able to 
achieve new duty-free access for 64,950 
tonnes of Canadian beef valued at nearly 
$600 million. Of this, 50,000 tonnes con-
sisting of 35,000 tonnes of fresh/chilled 
beef, 15,000 tonnes of frozen beef are re-
served for Canada. Canada will see the 20 
percent duty on the existing 14,950 tonne 
hilton quota shared with the U.s. re-
duced immediately to zero. Canada will 
also continue to have access to the exist-
ing shared duty-free quota for high qual-
ity grain-fed beef. 

according to Masswohl very few ques-
tions have yes or no answers. there is al-
ways something in-between to help 
bring two sides together to reach a solu-
tion.

Playing nice in an international sandbox
“My mother always told me to treat ev-

eryone with respect. in dealing with for-
eign trade issues, everyone has a role to 
play. you must be honest — don’t make 
things up or play fast and loose with the 
truth, as that will hurt your reputation,” 
advises Masswohl.

“We have a good team effort. Cattle 
producers have a great reputation. We 
try not to make enemies even though 
government relations and politics are 
obviously involved. We don’t support 
one party over another.

“Only the Government in power can im-
plement the policies we need, but there’s 
also a role for the opposition party in a 
democratic country. sometimes they can 
bring attention to issues, but often we try 
to educate the opposition not to jeopar-
dize our issues in their efforts to critique 
the Government.

“We always keep in the back of our 
minds that at some point, today’s opposi-
tion could become the government in 

power, so it’s important to keep them 
aware of our issues.”

the annual ‘fly-ins’ to Ottawa were pat-
terned after Masswohl’s exposure to the 
lobbyist culture in Washington. CCa 
hosts provincial beef industry represen-
tatives to a day in Ottawa, arranging 
meetings with MPs and bureaucrats. Pro-
vincial associations are encouraged to 
bring at least one new producer/director 
to each visit. 

While Masswohl understands that 
most everyone has a burning issue to 
place in front of an MP, he convenes a 
group-huddle prior to the meetings to go 
through the issues.

“i let them vent amongst friends and 
then bring them up-to-date on how we 
have framed the issue. it’s important that, 
when going into a meeting with an MP, 

that they are briefed about the issue and 
we offer constructive suggestions for a 
course of action the MP can take to help 
us out,” explains Masswohl.

“We are well received as an organization 
and don’t have trouble opening doors. We 
take a pro-active and positive approach to 
the issues and don’t just sit and complain. 
We always go in armed with an action re-
quest.”

as for COOL, the lobby effort is ongoing. 
While the government of Canada has re-
ceived the WtO draft ruling on a confi-
dential basis it’s not expected to become 
public until this fall. 

Depending on the ruling, there is an op-
portunity for each side to appeal. 

Patience is a virtue in this high stakes 
game of give and take.

COOL discrimination has cost Cana-

It’s important that, when going into a meeting with an MP that they are 
briefed about the issue and we offer constructive suggestions for a 
course of action.  

JOHN MASSWOHL

›› continued from page 7

We have a good team effort. Cattle producers 
have a great reputation. We try not to make 
enemies even though government relations and 
politics are obviously involved. We don’t 
support one party over another. 

JOHN MASSWOHL

dian cattle producers over $3 billion 
since 2008. it is estimated the amended 
regulation has so far more than doubled 
COOL’s negative impact to over $100 a 
head. CCa has incurred more than $2 
million in legal and advocacy expenses 
related to fighting COOL, says the asso-
ciation. 

trade negotiations are still underway 
to get better access for beef into Japan  
under the trans Pacific Partnership ne-
gotiations. in February of 2013, Japan ex-
panded its market access to accept Cana-
dian beef from under-30-month (UtM) 
cattle. it is estimated that if Canada 
could eliminate the 38.5 percent tariff 
that Japan charges on its beef, the indus-
try could likely more than double their 
exports to that market.

Going where the work is, Masswohl jets 

off to asia, Mexico, europe and the U.s. 
as needed. Much of the preparation is 
done in the Ottawa office, setting up 
meetings and developing the discussion 
outline helps to ensure maximum re-
turns. 

“there is a lot of ground work done be-
fore each trip. you can’t just land in a 
country and expect to then make ap-
pointments. We usually send a brief or 
an outline of our visit and share our ob-
jectives and concrete proposals,” says 
Masswohl.

the CCa vice-president usually serves 
as the foreign trade chair. he and CCa 
executive director, Dennis Laycraft, of-
ten travel to meetings without knowing 
how long negotiations may take. Mara-
thon negotiating sessions in Brussels 
while working on the Ceta are a prime 

example.
“i’m sure a Ceta agreement could have 

been reached much sooner if CCa had 
not been engaged. But it is unlikely that 
it would have been one we could have 
supported. But, because we were able to 
work alongside the negotiators and eval-
uate proposals on the spot, we achieved 
a more agreeable outcome. Being there, 
matters,” explains Masswohl.

“there are times when i’m tired after a 
long flight, or a particularly long string of 
meetings, but i have an understanding 
family and i’m not one of those people 
that is wound too tight. i don’t take things 
too personally nor hold grudges. i can dis-
agree with someone on an issue and still 
work closely with them on another.

“Much like owning a house, a farm or a 
ranch, the work is never done.”

COOL has cost Canadian cattle producers over $3 billion.  |  FilE photo

The Process is Simple...

Thanks to:

If you sell local food:
Go to www.saskfoodfi nd.com and create a profi le by hitting ‘sign 

up’ at the top of the screen. After you have set up a profi le, you 
can post all of your products (and pictures of the products) that 

you have for sale, using individual ads.

If you are looking for local food:
Go to www.saskfoodfi nd.com and browse the many categories 
and listings of locally produced food! This resource allows access 
to many quality, everyday foods and specialty products, all in 
one place!

Saskatchewan farmers grow great products 
and we believe everyone should know it!
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want to insure the people taking the sec-
ond level are going to be advocates for the 
industry because we are investing in 
them.”

Material in the second half of the course 
will be targeted to some of the hot spots 
in the industry such as food safety and 
hormones in beef production. 

as well as gaining an understanding of 
the issues, the future advocates will also 
learn about key messaging. a skill that 
will enable them to present crisp, con-
cise and correct key messages, in a few 
seconds if necessary, and at the same 
time, to be prepared to engage in longer 
discourses. 

Depending on funding, course gradu-
ates will also be able to access media 
training. Further resources and various 
types of media, from fact-sheets to info-
graphics, will be available at the website.

While there will be no enforceable re-
quirements on grads, there will be plen-
ty of suggestions as to how they can put 

their training to use. 
“there are many different ways to be 

an advocate,” says Noble. “Not everyone 
will want to create videos, do a blog or 
speak at seminars. everyone has differ-
ent strengths, whether it’s writing let-
ters to the editor, blog writing or presen-
tations to different groups.” 

the hope is to have some template 
PowerPoint presentations available for 
Course 2 grads. another possibility is a 
blog where grads can write guest posts. 

Brandon sparrow and teresa Mann 
are two of the approximately 200 indi-
viduals who have registered for the Beef 
advocacy program. they have complet-
ed the first part of the program. 

sparrow heard about the program 
through the CyL program. 

he took the course to refresh his mem-
ory on some of the facts and figures of the 
industry. he says it will be useful when 
speaking with people outside the indus-
try. also, as a senior leader for the saska-

toon 4-h Beef club, he knows he’ll be able 
to put the information to good use. 

“Growing up on a mixed farm with 
beef and grain i have already learned a 
lot of the material that this program 
covers,” he says. “i tried to take on the 
mindset of a person who had no experi-
ence in the beef industry. From this per-
spective i found it very engaging and in-
formative.” 

Mann also grew up on farm and now 
has her own purebred simmental opera-
tion near Viscount, sask. she was already 
involved in other programs which entail 
speaking-out about agriculture when a 
friend told her about the program. 

“this past year i was working with ag 
in the Classroom, teaching younger 
people about agriculture and how it 
works. so i hope to use the resources 
and the knowledge i’ve learned to help 
educate those people as to how our in-
dustry works and what i do for a living,” 
she says. 

B e e F  A D V o C A C Y

WheN riCharD BraNsON, British 
business magnate and billionaire, posted 
in a blog that he was going to stop eating 
red meat because of the environmental 
implications, Fawn Jackson, Manager of 
environment & sustainability, Cana-
dian Cattlemen’s association, responded 
in the “Comments” section. she pointed 
out that while all food production has 
environmental impacts, the beef indus-
try can also have some positive impacts 
such as carbon sequestration and help-
ing to supply habitat for wildlife. 

she referenced the work done by the 
Global roundtable for sustainable Beef, 
pointing out that beef production helps to 
maintain and protect the grassland eco-
systems, “one of the most endangered 
ecosystems in the world” and cited Cana-
dian cattle organizations’ work with a 
number of environmental groups to make 
continual improvements in the sustain-
ability of the beef industry. 

she suggested that he try to “source beef 
that fits his personal interests/values 
whether that be grass-fed, wildlife-
friendly or carbon-neutral.” she conclud-
ed by assuring Mr. Branson that “cattle 
producers truly care for the land and ani-
mals with which they work” and invited 

him to ”come and see firsthand what cat-
tle production looks like on the ground, to 
perhaps offer another perspective on beef 
production.”

that’s beef advocacy in action — the 
kind of action the folks who put together 
the Beef advocacy Canada Program are 
hoping to inspire. equipping people in the 
cattle industry to tell the cattle industry’s 
story is the goal of the program.

the program was created in partnership 
with the alberta Livestock and Meat 
agency , the Canadian Cattlemen’s asso-
ciation, and Canada Beef inc. 

Modelled after the U.s. Masters of Beef 
advocacy program, its goal is to create a 
network of beef ambassadors who will 
help deliver accurate information about 
the beef industry to the public.

“We are becoming more and more 
bombarded by social media and infor-
mation is becoming even more readily 
available to anybody that would like it,” 
says Jolene Noble, program co-ordina-
tor for the Cattlemen’s young Leaders 
(CyL) Program and CCa rep for the Beef 
advocacy project. 

“Not all the information is factual so we 
do want to be the people that are sharing 
our story. the Beef advocacy Canada pro-

gram is designed to provide information 
on the beef industry to society but the 
root objective is to groom advocates for 
the beef industry, providing them with 
factual information and key take home 
messaging. Providing tools such as media 
training will also enable them to effec-
tively tell their story.”

the program is available free of charge, 
is accessible on iPads, smartphones or 
computers and takes into consideration 
limitations such as lack of high-speed in-
ternet access.

the course work is divided into two lev-
els. Both have chapter components which 
will touch on various aspects of the beef 
industry.  for the first level are called: the 
industry, Cattle Production, Beef Produc-
tion, the environment and your Beef.

after each chapter, there will be true/
false or multiple-choice questions. in or-
der to pass each section, participants 
must score at least 80 percent on the unit 
quizzes.  Launched with the website in 
March, 2014, Level One takes a couple of 
hours to complete. Level two is still being 
developed and is tentatively set to launch 
later this fall. 

“applicants will be vetted for the second 
half of the program,” Noble says. “We do 

‘Beef advocacy’ PrograM 
helPs Beef Producers sPeak ouT 

BY SHIrLEY BYErS 

(Left to right) Manitoba cattle 
producer Donna Jackson, 
CCA’s Fawn Jackson and 
Dr. Claire Windeyer at the 

Agriculture More Than Ever 
booth at Regina’s Agribition. | 
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head.”
Livestock producers should 

not complain when animal 
rights activists focus on ex-
treme cases of abuse, that are 
likely not the norm for the in-
dustry, says Blackwell.

“the media doesn’t write sto-
ries about all the planes that 
land safely, only the ones that 
crash. People talk about things 
when they go wrong.”

“When things go wrong, pro-
fessionals own the problems. 
When we are faced with prob-
lems in our industry and we 
don’t face up to them, it looks 
bad on industry.”

Johnson smith says another 
way farmers can be proactive is 
to subscribe to animal activist 
newsletters, or attend their 
meetings to learn how they 
think and know their plans.

in 2013, activist groups tar-
geted restaurants and retailers 
with a goal to getting the res-
taurants and retailers to dic-
tate to the farmers how live-

stock is raised.
Mercy for animals owns 

shares in companies and of-
ten introduces resolutions at 
meetings asking certain 
practices be banned, such as 
the caging of hens or the use 
sow stalls. in the U.s., there is 
a long list of animal rights or-
ganizations and many have 
the fundamental belief that 
animals should not be raised 
for food. 

“these groups don’t want 
these issues to really go away. 
these groups want the con-
flict. if they were to solve the 
problem they would have 
nothing to fundraise on. 
there are more than 400 ani-
mal rights organizations in 
the U.s., with millions of dol-
lars to spend on (lobbying 
and advertising campaigns) 
to make farmers look bad,” 
says Johnson smith.

“these organizations are well 
funded. the goal is to eliminate 
the use of animals.”

FarMers shOULD raise 
their livestock like they are on 
a youtube video, says the head 
of an animal agriculture orga-
nization. 

Kay Johnson smith says the 
goal of animal rights groups is 
to eliminate animal agricul-
ture and farmers shouldn’t 
give the activist organizations 
any ammunition.

“take an honest look at all 
your operations. Would some-
one from a non-farming cul-
ture think that it is positive,” 
Johnson smith told the alber-
ta Farm animal Care confer-
ence.

instead of ignoring animal 
rights activists, she recom-
mends farmers become their 
own undercover person and 
identify their vulnerabilities, 
or parts of the farm they 
wouldn’t want the public to 
see.

“the public wants the prod-
ucts you produce. teach em-
ployees exactly how you want 
animals to be handled,” she 
says.

Last year U.s. animal activist 
groups filmed more than 70 
undercover videos. they 
weren’t used to show farmers 
how to improve their manage-
ment techniques, but to create 
fear and mistrust by consum-
ers.

“they are an effective tool for 
the activist community,” she 
says.

the activist group, Mercy for 

animals, actively recruits 
people willing to work under-
cover. it goes so far as to ask for 
donations to offset the cost of 
the undercover investigations 
in dairy, egg and pig barns, 
along with slaughter plants.

“the issues are equivalent. 
We all have vulnerabilities.” 

Dr. tim Blackwell, a veteri-
narian specializing in dealing 
with animal welfare issues 
says livestock producers are 
professionals and should “own 
their problems,” not make ex-
cuses for bad livestock man-
agement.

“animal welfare is about do-
ing the right thing. if you are a 
professional, you own your 
own problem,” says Blackwell.

Johnson smith recommends 
farmers have an on-line pres-
ence through twitter, Face-
book or a website where the 
consumer can put a face to the 
farm. the websites are a proac-
tive way to show consumers 
how livestock is raised on their 
farm.

“Putting photos of the farm, 
from the family’s dinner table 
to feeding and vaccinating the 
cattle, or pictures inside a hog 
barn, allows consumers to see 
what modern farming is about. 
if the farm is multi-genera-
tional, historic pictures added 
to the website highlight the 
farm roots and give the farm 
credibility. if the farm has ani-
mal care and animal welfare 
policies they should also be 

posted,” she says.
“Put the right picture out 

there. Don’t let the humane 
society of the United states 
define you by their pictures. 
Consumers need to know you 
better. show how you do it 
right.”

Michael von Massow, with 
the University of Guelph, says 
in surveys about agriculture, 
animal welfare is in the con-
science of Canadians, but con-
sumers don’t know where to 
turn if they have questions. in-
stead of going to livestock 
groups for answers, consum-
ers are most likely to turn to 
animal welfare groups for in-
formation.

“We have got to get to a spot 
where they are asking us for 
the answers,” he told the group 
of animal industry people in 
the audience.

Blackwell said farmers 
should toss out their “science-
based” stock-answers of why 
they do what they do. science 

doesn’t always give farmers 
the right answers to make 
their decisions. 

Von Massow agrees science 
is only part of the answer.

“science can tell you what 
you can do, but not necessarily 
what you should do,” he says.

“you can’t beat consumers 
over the head with science. 
While farmers believe they 
treat their animals humanely 
and use the latest science-
based information and re-
search to make their deci-
sions, farmers need more than 
science to base their animal 
welfare decisions.

“Consumers say it’s not just 
about science. science can tell 
us what we should do, but it is 
not the only thing. it can’t in-
fluence the consumer. We 
have to be willing to listen to 
the consumer.

“speak to people in a way 
that matters to them. if sci-
ence doesn’t matter to them, 
quit hitting them on the 

ranchers and 
farMers need  
To Be Their own 
cheerleaders 

BY GLACIEr MEDIA STAFF

Dr. Tim Blackwell says livestock producers are professionals 
and should “own their problems, not make excuses for bad 
livestock management.” | FilE photo

“There are more than 400 animal rights organizations in the 
U.S., with millions of dollars to try to make farmers look bad,” 
says Kay Johnson Smith. | FilE photo
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and boards,” says Jones.
Once approved, this program will pay 

for registration and travel expenses in-
side and outside the province. it provides 
up to $4,000 per mentorship, based on 
receipts, and there is support in place for 
up to five mentorships for each organiza-
tion annually.

Agriculture isn’t just farming and 
ranching

Last year’s thinkaG opportunities cat-
alogue profiled six young people work-
ing in diverse careers within the indus-
try. the catalogue was sent to every 
high school in the province.

“We had a great response from high 
school guidance counselors. even 
though some had grown up on a farm or 

ranch, they didn’t realize the breadth 
and reach of today’s industry,” reports 
Jones.

“the young people we featured prove 
that.”

 among those featured were Kassan-
dra Mohr, a controller at seedMaster; 
Greg Lewis, a mechanic at young’s 
equipment; Kevin robson who works as 
a technical development specialist for 
BasF; Dr. terry Goslin, a large animal 
veterinarian in Moose Jaw; and eric 
Buyer, a farmer/rancher and manager in 
southwest saskatchewan.

to reach high school students during 
their formative grade 10 and 11 years, the 
Ministry is building on the thinkag 
campaign it launched last fall. it plans 
to offer further resources and activities 

during agriculture month in October.
 “We need to arm the industry with 

more tools to be better advocates,” sug-
gests Jones.

“transparency is a key to earn the so-
cial licence we need to continue to oper-
ate and grow our industry. the Ministry 
wants to get ahead of any misinforma-
tion or misunderstanding that would 
impede that growth. We need to be 
more proactive in telling our own story.” 

 “Photos of a red barn and a farmer 
holding a pitchfork no longer accurately 
depict the industry. We need to position 
agriculture as diverse, modern, busi-
ness-orientated and that it is technolog-
ically advanced in an age where that is 
perhaps more obvious in other indus-
tries,” says Jones. 

B e e F  A D V o C A C Y

iN 2013, UNDer the Growing Forward 
2 program, the saskatchewan Ministry 
of agriculture established an ag aware-
ness unit as part of their strategic plan 
for agriculture in the province. 

Four pillars make up the agriculture 
awareness strategy: industry organiza-
tion and engagement; youth and educa-
tion; enterprise efforts to promote agri-
culture; and advancing agriculture 
awareness nationally.

two Growing Forward 2 programs 
that support the agriculture awareness 
strategy include agriculture aware-
ness initiative program (aaiP) and the 
youth Leadership and Mentorship pro-
gram. 

the aaiP supports projects that im-
prove the public perception of agricul-
ture showcasing its role in the economy 
and promoting the benefits of a career 
in the industry. Funding is available for 
educational institutions, industry, 
commodity groups and commissions. 

a total of $350,000 per year is allocat-
ed to fund this program for such activi-
ties as communications, training and 
resource development. Funding is 
awarded with 50 percent of the project’s 
eligible expenses being reimbursed. 
each applicant is eligible for up to 
$25,000 per project to a maximum of 
$50,000 per applicant, per year. 

the second pillar, the youth Leader-
ship and Mentorship program, provides 
funding until March 31, 2018. it is aimed 
at industry associations and commis-
sions to co-ordinate and support men-
torships between young producers and 
industry leaders. it’s similar to the Cana-
dian Cattlemeǹ s associatioǹ s success-
ful Cattlemeǹ s young Leaders program. 

shelley Jones, agriculture awareness 

Manager for the Ministry of agriculture, 
says there has been a lot of interest in the 
new programs from the cattle sector. 

“We have already supported many di-
verse activities in the province such as 
the adopt a rancher program and agri-
culture in the City, where stakeholders 
set up in saskatoon’s Lawson heights 
Mall to talk to patrons about agricul-
ture,” says Jones.

“We also supported the updating and 
enhancement of agro Land at the sask-
atchewan science Centre.”

“the Ministry is leading projects such 
as the two pizza farm projects in yorkton 
and Moose Jaw. Working with ag in the 
Classroom, grades three and four stu-
dents planted various grains and top-
pings that could go into a pizza. they 
plant the crops in June and harvest them 
in september and then make a pizza in 
the classroom with the ingredients.”

Jones left the family ranch 30 years ago, 
and says the technological advance-
ments in both the livestock and grain 
sides of the industry change daily. she 
feels programming in the classrooms 
must change with it.

this ag awareness is supporting the 
development of ag in the Classroom re-
sources making sure they are science-
based, accurate and up-to-date. 

Mentorship
“We want the leadership and mentor-

ship program to encourage our young 
people to look at the many opportunities 
in agribusiness. We can provide funding 
for them to attend professional and per-
sonal development conferences, meet-
ings, symposiums and even governance 
training, so they are more prepared to 
step into future roles on commissions 

thinkaG
aG awareness proGram
BY BonnIE WArnYCA

“There has been a lot of 
interest in the new program 
from the cattle sector, says 
Shelley Jones, Agriculture 
Awareness Manager for the 
Saskatchewan Ministry of 
Agriculture.” | photo by boNNiE 

WArNyCA MiNiStry oF AGriCUltUrE photo

The Ministry is leading 
projects such as the two pizza 
farm projects in Yorkton and 
Moose Jaw. Working with Ag 
in the Classroom, grades 
three and four students 
planted various grains and 
toppings that could go into a 
pizza. They plant the crops in 
June and harvest them in 
September and then make a 
pizza in the classroom with 
the ingredients.

SHELLEY JONES | AGRICULTURE 
AWARENESS MANAGER 

FOR THE MINISTRY OF AGRICULTURE
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speak up for aG
BY BonnIE WArnYCA

in 2012, FarM CreDit CaNaDa (FCC) 
used social media to announce a new 
agriculture advocacy program called 
agriculture More than ever (aMte). 
since the introduction, the program has 
amassed a following of more than 400 
businesses, groups, farms and organi-
zations that have signed on as agvocates 
to support the cause. 

FCC’s online community has also 
grown with more than 60,000 unique 
visitors to the aMte website, 7,000 fol-
lowers on twitter and 16,000 fans on 
Facebook.

What is it about aMte that has at-
tracted so much interest?

“agriculture is big business in Canada 
and it encompasses an enormous 
amount of facts and figures. We believe 
that by distilling the information down, 
we can arm producers and industry 
with answers to the many questions 
that are asked in the coffee shop or in 
the corporate boardrooms,” says Lyn-
don Carlson, FCC’s senior vice-presi-
dent of marketing.

“Whether you’re in an elevator or on 
an airplane and your seat mate finds out 
you’re a farmer or rancher, this constant 

evolution of material can help prepare 
you to respond to the many queries 
about your businesses.”

FCC has assigned a handful of staff to-
wards constantly gathering data and 
content for the aMte program. there 
is a website dedicated to the program, 
www.agriculturemorethanever.ca, 
there are t-shirts, signs and webinars 
all geared to help the industry tell their 
positive story.

“With 98 percent of the Canadian 
farms and ranches family-owned and 
operated, it’s the producers that can 
make the biggest impact against nega-
tive ag industry campaigns. there has 
been a revolution in terms of good prac-
tices in modern, conventional agricul-
ture. Both the crop and livestock indus-
try can celebrate the advances they’ve 
made with new management practices 
aimed at conserving more water for in-
stance,” says Carlson.

“surveys tell us that nurses, firefight-
ers and farmers are among the most 
trusted professions. so, who is there 
better than producers to educate con-
sumers about how they raise their crops 
and their livestock. 

“Agriculture is big business 
in Canada and our 
Agriculture More Than Ever 
program is designed to arm 
producers and industry 
with answers to the many 
consumer questions,” says 
Lyndon Carlson, Farm Credit 
Canada’s, senior vice-
president of marketing.  | FCC 

photo

“it takes a village of voices to be heard 
above those that would harm our indus-
try,” says Carlson.

“Whoever speaks first gets the lead. 
When someone is contrary about agricul-
ture, it puts those of us in the industry on 
the defensive. We need to get ahead by get-
ting the true facts in front of the media.” 

it’s much more difficult to get a good 
news story covered than a bad news story, 
but Carlson says whether the subject mat-
ter is factory farming or hormones, pro-
ducers and industry needs to step up and 
publicly defend what they believe in. 

“We have great opportunities to get the 
word out through social media. We can 
help to change the dialogue. instead of re-
ferring to ‘those environmentalists’ we can 
set the message straight. We are the first-
line environmentalists and have made 
great strides in protecting and improving 
the environment in which we live and raise 
our children,” says Carlson.

“as a corporation, we are not just a loan 
and financing entity. We want to help to 
leave a legacy to turn the corner with more 
positive messages about the industry. 
With so many agvocates onside, we can be 
powerful.”

Ag advocacy is just part of doing business 
today

Carlson says if  “so called radicals” shoot 
a video that shows a mistreatment of ani-
mals for instance, we should go on the re-
cord calling for action to stop that kind of 
behaviour.

“the bottom line,” he says, “it shouldn’t 
be possible to shoot a bad video.”

It takes a village of voices to be heard 
above those that would harm our 
industry.

LYNDON CARLSON | FARM CREDIT CANADA

»» Ag More than Ever has attended 32 major trade shows and had a presence at more than 
240 industry events and meetings. these activities have helped to spread the message to 
producers and others involved about the AMtE cause.

»» in 2013, research was conducted to measure engagement with the AMtE. it found that 85 
percent of those producers who were aware of the program had participated in some way.

AG MORE THAN EVER
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page so we can proceed together. it’s safe 
to say that the attitude especially of en-
vironment Canada, has alienated land-
owners in both provinces,” he believes. 

aaron Brower, a rancher near Coutts, 
alberta and president of Western stock 
Growers, thinks common sense went out 
the door with this whole process. 

“in my opinion, agencies rushed ahead 
and instead of developing reasonable 
strategies, have implemented heavy-
handed rules and tools, and hammered 
the landowners and cattle producers in-
to a corner,” says Brower.

“if your property is within the habitat 
area, overnight your place has a marker 
on it and you have no equity in your land. 
if you need a loan at the bank, or need to 
buy machinery, your land has no value as 
collateral. the way things are going, the 
potential is there to prohibit you from 
grazing your own land.” 

“if you have 600 cattle and can’t graze 
them on your land, or if smaller guys are 
putting their animals on community 
pastures within the restricted area, 
they’ll have no choice but to sell their an-
imals.” 

he says community pastures, auction 

yards and feedlots will all be affected, 
and some ranchers will be taken out of 
the equation completely. 

“the irony is that the flora and fauna 
and biodiversity that currently exists, in-
cluding the greater sage grouse, is only 
there because the ranchers are caring for 
the land.”

Brower says the consensus among 
landowners is that there needs to be 
frank discussions with the provincial 
and federal governments. 

the feds are listening, but their hands 
are tied. 

“in the meantime, ranchers have no 
choice but to carry on. We have a graz-
ing rotation we have to keep so we don’t 
overgraze and decimate the pastures. 
We do it looking over our shoulder and 
hoping no one slaps cuffs on us,” says 
Brower.

“i personally think the order needs to 
be temporarily put on hold until some 
common sense is applied. the City of 
Medicine hat is already losing revenue 
because oil and gas service companies 
are pulling out because of the orders to 
shut down their operations in the field 
during certain hours. the ban will also 

affect future drilling in affected areas. 
that’s just the beginning.” 

Brower also worries about the smaller 
local economies. he owns 20,000 acres 
near the Canada/U.s. border and says 
the money his operation generates goes 
directly into the local economies from 
Lethbridge to Medicine hat and all the 
localities in between. 

Brower scoffs at the idea among policy 
makers that tourism will save the day 
economically. 

“it won’t,” he says. 
“a perfect example is a nature preserve 

area near my place. it’s in the middle of 
nowhere. People come out, take one 
look and turn around and leave because 
there are no amenities and no facilities. 
tourism will not save the day.” 

he also questions the sage grouse re-
covery project the provincial and fed-
eral governments have implemented in 
partnership with the Calgary Zoo. 
they’ve been given the task of taking 
eggs from the wild to hatch in captivity 
and then release the hatchlings into 
their natural habitat. 

“it won’t work. they won’t survive,” he 
declares. 

the saGa OF the sage grouse begins 
where alberta, saskatchewan and U.s. 
borders meet. a dramatic decline in the 
bird’s population prompted the federal 
government to issue an emergency order 
of the species at risk act. 

the order went into effect in February of 
2014, and while it initially appeared to 
have ranchers’ best interests in mind, cat-
tlemen now realize that it’s not the case. 
Larry Grant, who ranches near Val Marie 
and is vice-chair of the saskatchewan 
Cattlemen’s association, believes the Or-
der is unfairly targeting landowners and 
cattle producers like himself.

“the rural community is very con-
cerned. the Order’s mandate is to com-
municate, collaborate and consult with 
stakeholders, but that hasn’t been done. 
instead, landowners have been totally 
alienated,” says Grant.

“environment Canada and the Ministry 
of the environment have made no effort 
to talk to individual landowners. they’ve 
limited their contact to a few public meet-
ings where they’ve basically told stake-
holders what they’re required to do. 
there’s been no asking for opinions, no 
inquiring about what we’re thinking, no 

input from producers with ideas of how to 
fix the declining sage grouse numbers.”

affected landowners in alberta also be-
lieve the orders are excessively heavy-
handed. the fine print of the order sug-
gests that those ignoring the prescribed 
protocols could be fined as much as $1 mil-
lion per affected bird or jailed for five years 
if sage grouse habitat is disturbed. 

individuals being referred to locally as 
‘eco cops’ have been reported in the Ma-
nyberries area stopping traffic on public 
highways during certain times of the day 
so the noise won’t interfere with sage 
grouse during their breeding and hatch-
ing times. it is believed that noise might 
cause the grouse to abandon its courting 
and breeding rituals.

“the environment people need to con-
sult directly with landowners,” Grant 
says. “i talked to one landowner with 
sage grouse who has hauled hay right by 
the birds and they’ve never moved or 
seemed disturbed by him. i think an-
other question that needs to be asked is, 
what is causing the decline in bird num-
bers? No one will answer that question 
because they don’t know, but it certain-
ly isn’t the ranchers.”

“how do you save these birds, if we don’t 
know what’s killing them?

“there are other problems, too. the gov-
ernment’s amended recovery strategy 
puts such restrictive limits on grazing, 
fencing and water delivery that no land-
owner is going to use them. Grazing on 
sage grouse habitat is limited to 25 to 40 
percent of herbaceous growth. tradition-
ally, dugouts were 30 x 60 metres in size; 
the new regulations restrict them to 30 
square metres.”

Fencing on sensitive land now requires 
the top wire be smooth, rather than 
barbed and that markers be put on the top 
two wires at 1.5-metre intervals. 

“We were told it would cost about $125 
per kilometre. Not only is this a big finan-
cial outlay for the landowner, but the 
man-hours to put them in place are sig-
nificant. the recovery strategy suggests 
it will involve one to two hours per kilo-
metre to apply such markers, but we’re 
talking 1334 markers for every kilometre 
of fence.”

Grant says conversations on the subject 
will continue with the Western stock 
Growers in alberta. 

“We need to get everyone on the same 

e n V i R o n M e n t

BY DArLEnE PoLACHIC

The greater sage grouse issue isn’t 
close to being over, says Larry Grant, 
Saskatchewan cattle producer

saGe 
Grouse
SAGA IS HEATInG uP!

FilE photo

How do we save these birds if we 
don’t know what’s killing them?

LARRY GRANT | SASKATCHEWAN 
CATTLE PRODUCER



Tags... We’re it !
As producers of one of Canada’s greatest renewable resources, 
Saskatchewan beef farmers work smarter every day as they continue 
to deliver world-class beef products to consumers and beef eaters in Canada and around the world. 
Like other critical business operators, Saskatchewan beef farmers continue to expand their market 
opportunities and increase the value of their efforts by controlling costs and increasing efficiencies. 

Recognizing that timing and preparedness mean everything on the farm, Canadian Cattle Identification 
Agency (CCIA) is pleased to support the beef industry as it heads into fall-run by sharing best practices 
from our teams in the field to maximize retention on approved CCIA radio frequency identification 
(RFID) tags.

How RFID works: A transponder consists of an encoded microchip and antenna. A reader transfers 
electromagnetic energy, which activates the transponder. The transponder transmits the encoded number 
to a reader, and the reader receives and decodes the number. Approved CCIA RFID tags are passive 
devices designed to function without battery power for the lifetime of the animal. All RFID tags must meet 
national standards for retention to be recommended for approval for use in the national system.

While approved CCIA RFID tags provide a technical solution for tracking animal movement, there are 
occasions when these tags do not perform as expected. This reference is intended to provide some 
practical advice on how to manage common challenges, and where to go for additional assistance.

Field team experience 
indicates the most common 
reasons for tag loss are: 
Improper application (i.e., incorrect 
placement, incomplete tag application, 
etc.), inadequate hygiene, infection 
and tag hazards such as twine, 
wire fence, heavy brush, some bale 
feeders, etc.

IDEAL PLACEMENT:
Apply tags at approximately 1/4 
of the length of the animal’s ear 
from the head between the two 
branches of cartilage (as shown 
in the diagram on the left).

Best Practices for Tag Retention:
        Ensure the animal is properly restrained, which will help to 
        stabilize its head while you are applying the tag.
        Apply tags as recommended by the manufacturer’s directions.
        Use the recommended tag applicator and pin for the specific 
        tag type and brand.
        Use tags and applicators that are clean and free of debris.
        Apply antiseptic to tags and tag applicator between 
        animals while tagging to help control infection.
        Disinfect both sides of the animal’s ear before applying 
        the tag. Do not tag ears covered in debris.
        If possible, tag animals in moderate temperatures.
        Do not apply a new tag in a hole from a lost tag. Cross
        reference the new tag number with the lost tag 
        number, if known.
        When applying, ensure the male portion of the 
        approved CCIA RFID tag is on the back of the ear.

We are here to help ! 
As the National Administrator for the animal identification 
program and a not-for-profit agency initiated and led by a board 
of directors representing 16 producer associations from all sectors of the 
livestock industry in Canada, CCIA offers a full array of 
COMPLIMENTARY traceability and technical support services 
toll-free at 1-877-909-2333 and email at info@canadaid.ca 
for the Canadian Livestock Tracking System (CLTS) database, including: 
CLTS account updates, animal identification, age verification, 
import, export and movement reporting.

In response to producer requests, CCIA has implemented a 
QUICK and EASY-to-use web store for ordering beef tag supplies online at

tags.canadaid.ca 
 

and by toll-free telephone at 1-877-909-2333. 

Now is a good time to visit your local tag dealer
to get your tags or activate your CCIA web store account,     
order tags online and have the supplies shipped 
to an address of your choice in time for fall-run !                                                 www.canadaid.ca
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S C A  D i S t R i C t  M e e t i n g  V e n U e S

* indicates an election year for this district
All meetings start at 7 pm.
to register for beef on a bun at 6 pm, call 1-877-908-
2333 or email officeadmin@saskbeef.com with your 
name, address and phone number.

7

9a

5

2

3B

9B

1
3a

4

8

6

1
ryan beierbach, oct 21, 2014

Moosomin Armoury
902 birtle Street

Moosomin

2

Ken Demyen*, oct 20, 2014
Great room 

Sandman hotel  
1800 Victoria Avenue E., 

regina

3a
laurie Disney, oct 22, 2014

St. George’s parish hall   
325 6th Avenue East, 

Assiniboia

3B
larry Grant*, oct 23, 2014

A room, Days inn  
905 North Service road East, 

Swift Current

4
rick toney, oct 24, 2014

piapot legion hall 
McDonald St, piapot

5
levi hull*, Nov 7, 2014

legion Jubilee hall  
380 broadway Street West, 

yorkton

6
Garret hill, oct 24, 2014

Village hall   
217 Watrous Street, 

Manitou beach

7
paula larson*, oct 20, 2014

brock hall 
2nd Street West, 

brock

8

Michael Spratt, oct 23, 2014
tisdale recplex 
hanover room  

800 101st Street, 
tisdale

9a
ryan Sommerfeld*, oct 21, 2014
Shellbrook Senior Citizen’s Centre   

101 railway East, 
Shellbrook

9B
Dean Moore , oct 22, 2014

turtleford Community Centre   
birk St, 

turtleford

TENTATIVE AGENDA FOR DISTRICT 
MEETINGS
beef on a bun @ 6 pm – register at 1-877-
908-2333 or officeadmin@saskbeef.com

1 SCA annual review – powerpoint 
presentation

2 District director – Q + A

3 First call for resolutions from the floor

4 Guest speaker – CCA or Canada beef 
representative

5 Final call for resolutions

6 Discussion and vote on resolutions

7 Adjourn

RESOLUTION WRITING
For help writing resolutions to present at your 
district meeting, feel free to contact the SCA 
communications specialist bill Strautman. 
he can be reached at 306-665-2333 or at  
communications@saskbeef.com. We can work 
on the wording and direction of your resolution 
so it’s easy to understand and gets your point 
across effectively.

Beef Producers in Saskatchewan may qualify for funding provided 
through Growing Forward 2, a federal-provincial-territorial initiative

CANADIAN BEEF IS DELICIOUS, SAFE, AND WHOLESOME...
Let’s Become Verified and Show Consumers Why

Some of the current ‘self-governance bylaws’ under the 
Saskatchewan QSH/VBP Working Group Inc. are currently being reviewed 

by the Board of Directors.  For those Saskatchewan beef producers 
that are interested in providing comments in this process, 

please contact the Provincial Coordinator

On-Farm Food Safety Funding still available:
50% of eligible equipment costs up to $750 per producer

To learn more about VBP in Saskatchewan,
visit www.saskvbp.ca or contact Coy Schellenberg, Provincial Coordinator,

at 306-859-9110 or office@saskvbp.ca

VERIFIED BEEF PRODUCTION
IN SASKATCHEWAN
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Will Lowe,
Kyle, Sask.

hi, my name is Will Lowe 
from Kyle, sask. and i am run-
ning for election as sCa repre-
sentative in District 3B.

along with wife Cindy and 
our four kids — ellie, hailey, 
Marshall and Walker — we 
run LZ Farms inc., a 200-head 
Black angus X Charolais cow/

calf and backgrounding oper-
ation. in addition we also grow 
a variety of cereal, pulse and 
oilseed crops on about 2,500 
acres in and around the Kyle 
area. Cindy is a teacher for the 
Chinook school District in 
swift Current, sask.

since graduation from the U 
of s College of agriculture in 
1999 until 2006, i worked for 
Cargill Meat solutions in  
saskatchewan and alberta as 
a cattle buyer. i enjoyed my 
time with Cargill and learned 
a great deal about the finish-
ing and backgrounding in-
dustries, as well as the pack-
ing industry, in Canada and 
the U.s. i spent extensive time 
in all areas of plant operations 
in high river, alberta and 
have a good perspective of the 
packing business.

after leaving Cargill i was 
employed until 2010 by North 

West Consolidated Beef Pro-
ducers (NWCBP) based in 
strathmore, alberta. NW-
CBP was formed by a group of 
like-minded feedlot individ-
uals who believed that a more 
disciplined approach to feed-
lot marketing would balance 
the market powers of the 
packing industry in Western 
Canada.

i continue to work part time 
with Porter & Maclean Live-
stock out of Medicine hat, al-
berta and act as a representa-
tive for teaM livestock auc-
tions in strathmore, alberta.

i have been lucky enough to 
work alongside many great 
people over the years and have 
great respect for the work 
these people do for the better-
ment of our cattle industry. i 
believe that i can contribute a 
great deal to the producers of 
saskatchewan.

sca disTricT elecTions

Larry Grant
Val Marie, Sask. 

Larry is married to sherry. 
they live in the southwest 
corner of saskatchewan near 
the community of Val Marie. 
they have four sons and five 
grandchildren. all of the 
boys are involved in the 
ranch.

their ranch and farm is 
comprised of 400 cows, 600 
acres of hay, 4,300 acres of 
grass, 200 acres of farm land 
producing a variety of crops 
including greenfeed, barley 
and other grains. Crop rota-
tions with half in summerfal-
low are the norm in their op-
eration. Larry and two of the 
boys have an allotment in the 
Val Marie PFra community 
pasture and one has an allot-
ment in the auvergne Wise 
Creek PFra Pasture. they 
usually background the heif-
er calves and sell yearlings in 
the spring. 

Larry has been involved in 
his community in many as-
pects, including trustee for 
shaunavon school Division # 
71 representing Val Marie, 
from 1983 to 1996. Larry was 
a councillor for the rM of Val 

Marie #17 from 1997 to 2012. 
since then he has been reeve 
of the municipality. he was a 
director of the southwest 
drought committee and ap-
pointed by the Minister of 
agriculture to act in an advi-
sory position with the Farm 
and ranch Water infrastruc-
ture Program. 

Larry was elected to the sas-
katchewan Cattlemen’s as-
sociation in October of 2009. 
he is currently vice-chair of 
the association, chair of the 
communications committee, 
and on numerous other com-
mittees and boards repre-
senting sCa. 

Larry is committed to the 
livestock industry and to see-
ing that it is viable going into 
the future. Larry is an indus-
trious and forward-thinking 
person.

S C A  D i S t R i C t  e L e C t i o n S

Vacant Grazing Land For Sale

The Saskatchewan Ministry of Agriculture is 
selling nearly 6,000 acres of grazing land in the 
Rural Municipality of Nipawin No. 487.  
 
The land is located approximately 25 miles 
North and 10 miles West of Tisdale,  
Saskatchewan. This land is livestock grazing 
ready, including fencing, water and facilities.

Deadline for receipt of tenders is 2 p.m.,  
November 20, 2014.  
 
To view the land or for more information,  
contact Tim Feist at  306-862-1789 or visit  
www.saskatchewan.ca/crownlands.  
 

saskatchewan.ca

FiVe DistriCts Were up 
for elections in 2014, includ-
ing 2, 3B, 5, 7 and 9a. two dis-
tricts will be holding elec-
tions – district 2 and district 
3B. in district 2, the candi-
dates include incumbent Ken 
Demyen from Qu’appelle, 
running against Philip Lynn 
from Marquis. in district 3B, 
incumbent Larry Grant from 
Val Marie is running against 
Will Lowe from Kyle.

Directors returning for 
another term include Levi 
hull from Willowbrook in 
district 5 and Paula Larson 
from D’arcy in district 7. in 
district 9B, which only had 
one nomination, arnold 
Balicki from shellbrook is 
the new director by accla-
mation.

Ken Demyen 
Qu’Appelle, Sask.

Fellow Cattle ranchers – 
my name is Ken Demyen, i 
am a grain, horse and cattle 
rancher. i have a commercial 
cattle herd for over 25 years. i 
have been a director for sCa 
for almost two years and have 
served on up to five commit-
tees at once and am the chair 
of one.

in the last two years we have 
made great progress for the 

cattle industry and have 
started more great things for 
the industry.

i have held various board 
positions over the years on 
other associations, all moved 
forward to help their niche in 
their industry, so i am asking 
for your support to represent 
your interests in the cattle in-
dustry.

We as cattle ranchers need 
to be involved and follow the 
cattle industry. the individ-
ual cattle producer can help 
make real decisions at these 
meetings with resolutions 
that are voted on at the an-
nual meeting. real decisions 
are made here directly affect-
ing your business, both at the 
local level and at the annual 
general meeting.

Please try and attend meet-
ings or read the minutes so 
you are informed as to where 
your business is going.

Good luck in the fall calf 
run.

Philip Lynn 
Marquis, Sask.

i have spent my entire life in 
the beef industry - from calv-
ing to pen checking, from 
backgrounding to finishing, 
from buying to selling and all 
the steps in between. My goal 
is and always has been to do 
the job as efficiently as possi-

ble. i thoroughly enjoy the en-
tire process.

the cattle industry has al-
ways been a high-dollar high-
stress business.  We are in un-
charted territory for inventory 
values at both the ranch and 
feedlot level.  Leadership and 
alliances with government, al-
though always necessary, are 
especially important now. 
there will be corrections and 
unseen events that can and 
will have a catastrophic im-
pact on our industry. 

i have spent one year on the 
sCa and during that term sat 
on the audit and finance com-
mittee.  in 2011 and 2012, i held 
a key role in organizing the 
Western Canada Feedlot 
school held at the U of s.  i look 
forward to serving the needs 
of the industry and request 
your support.

When you need to know about best 
management practices, new feeding 

strategies or veterinary advice, our 
Livestock coverage is the best.

In print and online, Barb 
Glen ensures you get 

fast, accurate 
coverage of the 

information you 
need.

BARB 
GLEN
knows about 
livestock.

1-800-667-6978  |  www.producer.com  |

@BarbGlen
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A C t i V i S M

We won’t win the fight with activists on the 
scientific ground. They are good at boiling down 
our white papers to emotional arguments.

BRUCE VINCENT

BY BonnIE WArnYCA

BrUCe ViNCeNt, an amer-
ican logger, knows first-hand 
the damage that environ-
mentally-clothed, well-
meaning activism can cause. 

For the past several years, 
he has made it his mission to 
fire up industries under at-
tack, to “fight the good fight.”

“i believe our rural cul-
tures, including farming, 
fishing, logging, hunting 
etc., must be held account-
able for protecting the envi-
ronment. But there has been 
outgrowth of an entire in-
dustry based on conflict,” 
suggests Vincent.

“activists treat each issue 
like a profit centre and raise 
money accordingly. they 
choose a species or an indus-
try and run social campaigns 
to get the public on board to 
support their cause.”

When Vincent and his fam-
ily took on the activists who 
were trying to ruin their log-
ging business, he quickly 
learned why their approach 
backfired.

“We had rallies and march-
es and pointed out the con-
flict industry, but we were la-
belled rabble rousers want-
ing to decimate the 
environment for our own 
economic gain. We became 
the villain and nature the 
heroine,” he says.

“We had to back away, re-
group and understand that 
the public was just con-
cerned about the environ-
ment. Our plan of action had 
to deliver our conservation 
plan.”

Vincent shares three truths 
he learned the hard way about 
leading the discussion:
Democracy works – in Canada 
that means more lobbying in 
Ottawa, working in local con-
servation districts and align-
ing with the rural municipal-
ities. it is not just one issue – it 
is a siege on rural communi-
ties.
When people lead, leaders fol-
low – We must define what we 
don’t want to happen, and of-
fer a solution for what we 
want to happen. 
The world is run by those who 
show up – Our faces are the 
families that live on the 
ranches and farms trying to 
do the right thing. We are 
conserving the land for the 
next generation and we need 
to humanize that.

in hindsight, Vincent wish-
es he would have put advocat-
ing as part of the business 
plan ahead of equipment. if 
he had done that, he would 
still have equipment to main-
tain.

“We thought it was our as-
sociation’s job to advocate on 

our behalf. We later realized 
they can help us with the 
message and the research, 
but we would have to be the 
carrier,” says Vincent.

“advocating is now part of 
doing business. it’s as impor-
tant as marketing your prod-
uct”.

“the public already likes the 
farmer and the rancher. We 
can equip them with the 
tools, but the tools must be 
utilized.”

Vincent says that if every 
producer dedicated one hour 
a week to advocacy, by going 
to a school, a rotary club 
meeting or other activity, the 
cattle industry would be able 
to stand its ground against 
insurgents.

he says what shut down the 
logging in his area was the 
failure of the forest manager 
to look at the cumulative ef-
fect of all the decisions in-
stead of focusing on the one 
single species, the grizzly 
bear.

in southern saskatchewan 
and alberta, the focus is cur-
rently on the greater sage 
grouse. 

Vincent was recently invit-
ed to Canada and was one of 
the speakers when the West-
ern stock Growers hosted an 
open, informational meeting 
in Medicine hat. 

“true conservation discus-
sion needs to be appropriately 
worded. We need to take the 
conversation to the public 
about what we all want to see 
100 years from now. Not just 
in the short term,” he says.

“When one projects that far 
ahead, there is an opportuni-
ty to figure out how we weave 
the ranching and farming 
techniques into that fabric”. 

“When we do that, we can 
come to an agreement on 
what we all want things to 
look like. We want a healthy 
ecosystem that co-exists 
with healthy social and eco-
nomic systems.” 

Vincent urges us to reflect 
on the wording that came out 
of the 1992 rio earth summit 
and its definition of sustain-
ability. 

‘sustainability was provid-
ing for human kind today 
without compromising the 
next generation’s ability to do 
the same’.

“interestingly, they went 
one step further and said that 

sustainability was going to be 
defined and defended at the 
local landscape level with the 
indigenous population of 
stakeholders at the table of 
debate. the further you get 
away, the less likely you’ll 
have a conclusion that works 
on the environment,” Vin-
cent reminds us.

“indigenous means local. 
the business plan can’t hap-
pen just in Calgary or Ottawa. 
it has to be worked on at the 
local level.”

he also suggests that pro-
ducers ask themselves, “are 
we going to manage the land 
for human kind, or are we go-
ing to relegate it to Brazil or 
Mexico and import our prod-
ucts from there?”.

he says the public believes 
the environmentalist wears a 
badge of honour, and it’s im-
portant to let the public know 
that ranchers and farmers are 
the green answer. 

“We won’t win the fight 
with activists on the scien-
tific ground. they are good at 

boiling down our white pa-
pers to emotional argu-
ments,” says Vincent.

“We are fighting a conflict 
industry which is getting in 

the way of regulators. they 
have a right to exist and we 
have a right to illuminate 
their intentions, which is to 
regulate human activity.”

Despite the peaceful coexistence of cattle and pasture, 
the rest of the cattle industry isn’t so calm.  |  FilE photo

Nisku 
Farms

Top Reputation Bred Cow Herd 
Western Canada For Sale

Simmental and simmental black and red angus 
cross females, all genetics traceable. Herd sires 

have been DNA tested, herd has been developed 
using ULTRA SOUND, DNA, ACTUAL CARCASS 

DATA AND BIXS, tools.

THIS herd has used extensive AI programs. 
This herd is AUDITED under the VBP and has a 
complete PFIZER GOLD herd health program. 

100 COWS 55 BRED HEIFERS QUIET QUIET COWS.

Les and Linda Johnston
306-722-3668, Fillmore, Sask.

Email: niskufarms@sasktel.net

profit centres drive 
activist aGendas
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ted that the company was 
only providing its customers 
what it perceived they want-
ed. it was their reality. 

“it’s not our responsibility 
to educate consumers and 
change peoples’ minds about 
what they want to eat. if you 
don’t figure out a way to be 
relevant to what they are 
asking, you go out of busi-
ness,” she says.

seymour says that it’s the 
industry’s job to continue to 
educate the consumer and 
agribition is working on pro-
gramming to do its part. sas-
katchewan rancher and 
agribition director, Kim 
hextall is heading up a com-
mittee focusing on creating 
a food venue or model. 

“i believe if we want more 
consumers to attend this 
show, we need to engage 

them through food. in the 
near future, our visitors will 
be able to visit an entire area, 
the size of a hockey arena, 
dedicated to food tasting and 
sampling,” says seymour.

“We already have 30 feet of 
booth space for the agri ed 
trade show which features 
beef and 20 feet of space for 
turkey, chicken, sheep and 
bees.” 

agribition is making an ef-
fort to attract more urban-
ites to the livestock event. 
industry-provided funding, 
through the saskatchewan 
Cattlemen’s association, 
will make available free 
shuttle buses from two re-
gina malls to the show.

in addition, those using the 
service will receive compli-
mentary agribition entry 
passes, valued at $15 each.

A D V o C A C Y

trish sahLstrOM, vice- 
president of Purchasing & 
Distribution for a&W Cana-
da, took the stage at the June 
annual meeting of the sas-
katchewan stock Growers 
association in Moose Jaw.

she led producers through 
an historic snapshot of the 
company with some insight 
about how they developed 
the recent “better” beef cam-
paign. even though the cam-
paign features a&W’s cor-
nerstone product, the beef 
burger, it doesn’t sit well in 
the minds of some beef pro-
ducers.

“We’ve seen a significant 
change in consumer’s atti-
tudes about the food they eat 
over the past few years. there 
seems to be a sense of dis-
trust for science and big 
business. Our customers tell 
us they want to know more 
about their food. Who raised 
it, and how it was raised,” 
says sahlstrom.

“the media stories about 
animal abuse, safety issues 
in processing and ingredi-
ents all have a huge impact 
on how consumers look at 
our products.

“as a burger company we 
are keenly interested in how 
consumers feel about beef. 

We’ve done a lot of research 
and asked a lot of questions.”

When a&W asked their 
consumer focus groups 
about what was important to 
them when they chose beef, 
they emphasized that they 
wanted beef without hor-
mones and steroids, al-
though steroids are not used 
in Canada.. 

sahlstrom didn’t elaborate 
on how the questions were 
asked. 

in an a&W taste test, the 
company says the taste tes-
ters said beef raised without 
added hormones also tasted 
better. 

From here, the a&W mar-
keting department devel-
oped the Better Beef cam-
paign.

“you won’t see the better 
beef reference often in our 
restaurants today. that term 
came from feedback from 
our test groups. as we went 
along with the promotion, it 
didn’t seem to be as impor-
tant. they were more con-
cerned with their beef hav-
ing no added hormones or 
steroids, so we dropped the 
reference to better beef,” says 
sahlstrom.

Marty seymour, CeO of 
Canadian Western agribi-

tion was in the audience and 
he had this to say.

“it’s not a huge leap for me 
to believe that the a&W data 
would support a more natu-
ral product if consumers had 
the choice. i think the indus-
try is having trouble with the 
innuendo that this kind of 
beef actually tastes better.”

sahlstrom was evasive 
about how much of their beef 
comes from Canadian pro-
ducers and admitted their 
supply also comes from aus-
tralia and the U.s.

“We encountered a great 
deal of difficulty finding sup-
ply in Canada and had to go 
out of the country for the bal-
ance. We have a role to play 
in terms of creating the pull 
in the marketplace which 
helps to encourage the in-
dustry to bring more of this 
product to market. i believe 
we will be able to return to 
Canadian beef for all our or-
der, but, it will take time,” 
says sahlstrom.

“More people are telling us 
they have returned to eating 
beef burgers and that, for us, 
and the industry, is a good 
news story.”

sahlstrom didn’t want to 
debate about the hormones 
or steroids issue. she admit-

A&W DEFEnDS ITS 
“BETTEr BEEF” CAMPAIGn
BY BonnIE WArnYCA

“It’s not our responsibility 
to educate consumers and 
change peoples’ minds about 
what they want to eat,” says 
A&W’s Trish Sahlstrom.  | 
GlACiEr MEDiA photo

“Agribition is 
working on 
programming to 
help to educate 
the consumer. I 
believe that if we 
want consumers 
to attend this 
show, we need 
to engage them 
through food,” 
says Agribition’s 
CEO Marty 
Seymour. | AGribitioN 

photo

You won’t see the better beef reference often in our restaurants today. That term 
came from feedback from our test groups. As we went along with the promotion, it 
didn’t seem to be as important. They were more concerned with their beef having 
no added hormones or steroids, so we dropped the reference to better beef.

TRISH SAHLSTROM | VP PURCHASING & DISTRIBUTION FOR A&W CANADA

“it’s a big investment for us. 
We tried this last year with 
one shuttle and had 400 pas-
sengers. every day of the show 
we saw the rider numbers 

double,” explains seymour.
“We are working with the 

sCa to have direct messaging 
on the buses dedicated to the 
promotion of beef.”

IT’S EASY TO APPLY: 
Call 1.866.745.2256 to  
complete a telephone application
Download an application  
form at www.claa.ca

>

>

Cash advances are now available for cow-calf 
producers with 2014 calves

WHAT YOU GET FROM A CCGA 
(LIVESTOCK) CASH ADVANCE:

> Flexibility to time the marketing  
of your calves.

> Up to $400,000 advance with  
$100,000 interest free. 

> Up to 24-month repayment period.

Are you looking for cash flow?

The 2014-15 cash advance program administered by CCGA (Livestock) is made available to 
Canadian farmers through Agriculture and Agri-Food Canada’s Advance Payments Program.
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FOraGes are iMPOrtaNt 
crops to hay growers, livestock 
producers, seed growers, dehy 
producers, conservation 
groups and more. this diverse 
group of stakeholders makes 
for an interesting industry, as 
well as presenting some chal-
lenges. in the past, fragmenta-
tion of the forage industry has 
seen each of the forage sectors 
working in isolation, often on 
common issues. this phe-
nomenon is something the 
saskatchewan Forage Council 
(sFC) has taken note of and has 
undertaken efforts to define a 
solution. 

the sFC saw an opportunity 
to conduct a project entitled 
Development of a saskatche-
wan Forage Network to look at 
potential solutions to advance 
the industry. this project, 
which received partial funding 
from the saskatchewan Beef 
industry Development Fund, 
administered by the saskatch-

ewan Cattlemen’s association, 
began in 2012. it proved to be a 
successful exercise in uniting 
industry stakeholders to iden-
tify and pursue solutions to 
common issues. 

to reflect the diversity of the 
industry, the steering com-
mittee included representa-
tives from the saskatchewan 
Cattlemen’s association, 
saskMilk, Native Plant society 
of saskatchewan, saskatche-
wan Leafcutters association, 
saskatchewan Forage seed 
Development Commission 
and the saskatchewan Forage 
Council. in addition to the 
guidance and direction of the 
steering committee, partici-
pation was sought from across 
the forage industry, including 
industry/producer organiza-
tions and groups, individual 
producers, researchers, fund-
ing agencies, research organi-
zations, governments and uni-
versities. 

the major issue identified by 
the steering committee was 
the importance of forage re-
search and the lack of capacity 
in the area. to address this is-
sue, the steering committee 

and network co-ordinator 
were tasked with the follow-
ing: 
• coordination of industry-

wide collaboration to clearly 
outline and raise awareness 

BY LEAnnE THoMPSon | ExECUtiVE DirECtor, SASKAtChEWAN 
ForAGE CoUNCil 

F o R A g e  R e S e A R C H

saskaTchewan forage 
neTwork – a novel aPProach 
for a unique indusTry 
Forage holds a special place in agriculture due to the wide variety of stakeholders it 
serves. From perennial native and tame pastures, to cropped feed and grazing, forage 
production is often challenged by its own diversity.

about the need for expand-
ed forage research efforts 

• compilation of industry re-
search priorities into a col-
lective industry-wide list 

• direct input provided to 
government regarding re-
search positions 

• participation in develop-
ment of a long-term vision 
for the province’s forage and 
livestock industry

• ongoing development of a 
strategy to expand forage 
research capacity in the 
province including poten-
tial opportunities to invest 
industry funds as a way to 
maximize returns and le-
verage additional funding 
(government, university, 
corporate)

• proposed evolution of exist-
ing stakeholder meetings to 
include review of research 
priorities, updates on cur-
rent projects, and co-ordi-
nated development of new 
research initiatives/proj-
ects. 

through open and transpar-

ent communication, our in-
dustry has prioritized its re-
search needs and has provid-
ed a model for developing 
collaborative projects, fo-
cused on research and tech-
nology transfer. involvement 
in co-ordination of resources 
has begun, due largely to the 
efforts of the network, along 
with streamlining of funds to 
ensure that priority projects 
get funded. 

the true evidence of indus-
try’s leadership in this initia-
tive is the combined commit-
ment of financial and in-kind 
resources from industry 
groups to provide support for 
the next generation of re-
searchers and leaders 
through the creation of grad-
uate student awards in excess 
of $40,000 per year. in addi-
tion, a partnership with sask-
atchewan’s Ministry of agri-
culture indicates clear sup-
port for this model in 
achieving beneficial out-
comes. 

this co-ordinated approach 

For further information or to provide input to the Saskatchewan 
Forage Network, please contact: 

»» leanne thompson 
Executive Director  
Saskatchewan Forage Council  
phone (306) 969-2666  
office@saskforage.ca 

»» Janice bruynooghe  
Network Co-ordinator  
Saskatchewan Forage Network 
phone (306) 867-8126 
jbruynooghe@springcreekconsulting.ca 
 
Funding for this project was provided by Agriculture and Agri-Food 
Canada through the Canadian Agricultural Adaptation program (CAAp). 
in Saskatchewan, this program is delivered by the Agriculture Council 
of Saskatchewan. industry support was also received from the 
Saskatchewan beef industry Development Fund administered by the 
Saskatchewan Cattlemen’s Association.

The major issue identified by the steering committee was the importance of 
research and the lack of capacity in the area of forage research.

LEANNE THOMPSON | EXECUTIVE DIRECTOR, SASKATCHEWAN FORAGE COUNCIL

has already proven successful 
in that industry-wide priori-
ties helped facilitate efforts 
which led to the June 2013 an-
nouncement of a new forage 
research chair established at 
the University of saskatche-
wan. Continued efforts for the 

network are focussing on in-
dustry priorities with an ini-
tial emphasis on identifica-
tion and selection of recipi-
ents of the newly created 
saskatchewan Forage Net-
work Graduate students 
awards. 

FOR FURTHER INFORMATION:

dossier : BOV-14106 client : Merial date/modif. rédaction relecture D.A. épreuve à

description : Annonce Zactran eng. août

1
12/08/14

100%
titre : «  Metaphylaxis Zactran wide »

sc/client infographe production couleur(s)
publication :  Cattleman Connection

4cformat : 7.125”  x 3.375” infographe : Robert D.

“Cattle coming into  
my feedlot are usually  
heavier, so I treat ’em  

with long lasting  
ZACTRAN on arrival.”

Heavier weight cattle are often at 
lower risk to BRD so it makes sense 
to treat them with the fast acting,1 long 
lasting2 product that won’t break the 
bank. (And it’s plastic, so you won’t 
break the bottle either.) 

Treat them with ZACTRAN®.
Ask your veterinarian why  
ZACTRAN is ideal for  
cattle in your feedlot.

1.  Giguère S, Huang R, Malinski TJ, Dorr PM, Tessman RK & 
Somerville BA. Disposition of gamithromycin in plasma, 
pulmonary epithelial lining fluid, bronchoalveolar cells, and 
lung tissue in cattle. Am. J. Vet. Res. 72(3): 326-330 (2011).

2. Based on label claims. 

ZACTRAN® is a registered trademark of Merial Limited.  
© 2014 Merial Canada Inc.  
All rights reserved.  ZACT-13-7560-JAD-E

BOV_14106_Zactran_Metaphy_CattConnec.indd   1 8/12/14   9:21 AM
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tWO, NeW BeeF research 
projects were announced in 
June, by agriculture minis-
ters ritz and stewart. 
Governments will provide 
$200,000 through the agri-
culture Development fund  
and industry will kick in 
$800,000.

the first project, managed 
by the Canadian Beef Breeds 
Council (CBBC), will focus 
on developing easy-to-use 
genomic selection tools for 
breed improvement. the 
second, administered by  
Canadian Cattlemen’s asso-
ciation (CCa), will survey 
and assess the Canadian beef 
industry in terms of econom-
ic, social and environmental 
sustainability. 

“sustainability is a word 
that can make producers ner-
vous, but it shouldn’t,” says 
Fawn Jackson, CCa’s Manag-
er of environment & sustain-
ability. 

“the Canadian beef indus-
try is in a strong position to 
address future market de-
mands for sustainability. We 
have producers who are doing 
the right thing on the ground 
and we also have the informa-
tion transfer systems to get 
that information to the con-
sumer. Once we put all the 
puzzle pieces together we’re 
going to stand out and put 
more information around the 
Canada Beef brand.” 

The key objectives of the 
study are:
• establish a baseline as-

sessment of the environ-
mental and socioeconom-
ic impact of beef produc-
tion in Canada 

• identify key strengths and 
weaknesses that should be 
the focus of future re-
search, communication, 
policy, beneficial manage-
ment practices (BMPs) and 
other industry initiatives

• Develop modeling and 
methodology tools for fu-
ture benchmarking of sus-
tainability indicators

• establish key performance 
indicators (KPis), targets 
for the future, and a strat-
egy to attain those targets. 

Different processes have 
economic, social and envi-
ronmental impacts. environ-
mental and social impacts, or 
effects, can be measured by 
Life Cycle assessments 
(LCas). an example of an en-
vironmental impact would be 
the amount of water it takes 
to raise one tonne of beef. a 
social impact would be the 
level of worker safety in the 
cattle industry. 

the study, which began in 
april, will take 18 to 24 months 
to complete and will combine 
information from existing 
data bases with a producer 
survey. the assessment will 
start in the pasture and go to 
the end consumer, including 
the disposal of packaging. 
this study will be the most 
comprehensive LCa com-
pleted in the beef industry 
globally.

“Many factors will be con-
sidered. For example, if you 
feed dry distillers grain what 
is the impact on the environ-
mental LCa? Or, if you use 
growth promotants, what’s 
the impact on the LCa? as-
pects of biodiversity and ani-
mal care will also be mea-

sured, for the first time,” says 
Jackson. 

the second step of the proj-
ect will be doing a sWOt 
analysis for the Canadian 
beef industry. sWOt is a stra-
tegic planning method used 
to evaluate the strengths, 
Weaknesses, Opportunities, 
and threats involved in a 
project or a business. 

KPis, targeted goals and an 
action plan will all be estab-
lished.

“We know the Canadian 
beef industry has a great sus-
tainability story to tell and we 
need to put some of the num-
bers behind that, but also one 
of the parts of sustainability 
is continuous improvement. 
Being able to track where we 
are today and where we’re go-
ing in the future will help us 
to gain future support for the 
beef industry, whether that’s 
through market access or 
through increased sales and 
connecting with our con-
sumer,” says Jackson. 

Promote technology to 
improve national herd

the project to help fund a 
breed improvement program 
for the purebred industry will 
be administered through the 
CBBC. 

the project will work with 
individual breed associations 
to educate producers on us-
ing existing genomic tools to 
increase efficiencies in feed 
and production, minimize 
health costs and increase car-
cass value. the long-term 
goal of this project is to im-
prove the understanding of 
genomics and increase up-
take by the Canadian beef in-

i n D U S t R Y  R e S e A R C H

rESEArCH ProjECTS FoCuS on GEnoMICS 
AnD SuSTAInABILITY
BY SHIrLEY BYErS

Fawn Jackson.  |  CCA photo

Michael Latimer.  |  CbbC photo

dustry. 
“One of the challenges we 

have in the purebred industry 
is with our smaller breed as-
sociations. they don’t have 
the technological or scientific 
expertise on staff to help 
move them into technology 
the bigger breed associations 
are already using,” says CBBC 
executive director, Michael 
Latimer. 

to address that discrepan-
cy, John Crowley will be hired 
as the director of scientific 
and industry advancement. 
his strong background in an-
imal breeding and genetics 
includes a PhD from Univer-
sity College, Dublin and work 
with the irish Cattle Breeding 
Federation as a geneticist.

Crowley will be working 
with breed associations and 
industry partners such as  
the CCa, the Beef Cattle re-
search Council and a few 
american breed associations, 
processing genomic informa-
tion into a form producers 
can use.

“this will provide an im-
proved tool for producers to 
scientifically evaluate their 
cattle,” says Latimer.

another part of the project 
will develop on-farm man-
agement technology produc-
ers can use on their smart-

phones to communicate with 
their breed association. some 
of that technology is already 
available and will be fine-
tuned in collaboration with 
groups that are developing it.

the project will also devel-
op communication between 
producers and the scientists 
doing the research. Part of 
Crowley’s role is to carry in-
formation back to the re-
searchers, helping to bridge 
the gap that can occur be-
tween scientists and the peo-
ple on the ground.

though the project will 
work with purebred produc-
ers, the hope is that once 
purebred breeders use this 
herd improvement technolo-
gy it will have an impact on 
the entire national cattle 
herd. 

Without paid staff, the 
smaller breeds don’t have the 
capacity to create perfor-
mance programs, Latimer 
says.

“We will try to develop some 
programs for them, even if 
they are initially rudimenta-
ry. it might be as simple as 
collecting weaning and birth 
weights and using pedigree 
information to analyze the 
data,” he says.

“those breeds probably won’t 
have genomically enhanced ENTRY DEADLINE: OCTOBER 1, 2014

Visit www.agribition.com or call (306) 924-9589

THE YARDS
Displays of breeding programs

. . . . . . . . . . . . . . . . . .

Presented by:

COMMERCIAL CATTLE 
SHOW & SALE

including  BULL PEN ALLEY

. . . . . . . . . . . . . . . . . .

PROSPECT STEER & 
HEIFER SHOW & SALE

Presented by:

Presented by:

. . . . . . . . . . . . . . . . . .

Presented by:

. . . . . . . . . . . . . . . . . .

FIRST LADY CLASSIC & 
FUTURITY
Bred heifer show

JUNIOR BEEF EXTREME
Multi breed female show for youth

RBC BEEF SUPREME 
CHALLENGE

Champion of Champions - Champion of Champions - 
our purebred  nale

SIGNATURE BEEF EVENTSSIGNATURE BEEF EVENTS
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24-29, 201424-29, 2014
NovemberNovember

expected Progeny Differences 
within the two years that the 
project will run because there 
are just not enough numbers of 
cattle at this point in time.”

Producers can get involved 

with the two-year project by at-
tending information sessions/
webinars and by working with 
breed associations and indus-
try to participate in programs 
once they are launched. 

FilE photo
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i n  t H e  F i e L D

SCA OUT AND ABOUT

Dr. Kendall Swanson from North Dakota State University 
discusses reproductive success in young beef cows, at 
the Western Beef Development Centre field day held near 
Lanigan, June 24, 2014. | photoS by SCA

Dr. Kim Ominski from the University of Manitoba reveals 
the cost of extreme weather to your breeding cows, at 
the Western Beef Development Centre field day held near 
Lanigan, June 24, 2014. 

Producers hear about research topics such as trace minerals 
and pasture supplement options on the field tour part of 
the Western Beef Development Centre field day held near 
Lanigan, June 24, 2014. 

Cattle at one of Dave Kerr’s watering systems, featured on the 
2014 Saskatchewan Forage Council tour. 

SCA chair Paula Larson chats with Mike Cuffe, Montana 
State Legislator from Eurika, MT at the PNWER conference in 
Whistler, B.C. in July. 

Dave Kerr hosted the 2014 Saskatchewan Forage Council tour 
on his cattle operation near Lashburn, June 26, 2014. 
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the tiMe has arrived to 
take another look at forage 
production in saskatchewan 
and the tools available to pro-
ducers to reduce the risk of 
growing this crop. While re-
views of the saskatchewan 
program have recently taken 
place both provincially and 
nationally, beef producers 
are saying it’s time to have 
another look.

so, what have we got here in 
terms of the resource and its 
value? according to the sask-
atchewan Forage Council’s 
report, “the Value of sas-
katchewan’s Forage indus-
try”, forages are an important 
resource in saskatchewan 
both in economic and envi-
ronmental terms. Forages are 
the foundation for the rumi-
nant livestock industry in 
saskatchewan generating 
significant value through hay 
and pasture.

this commodity represents 
a significant contribution to 
the export industry, seed sec-
tor, sod and turf industry and 
emerging alternative fuel 
markets. there is also poten-
tial for economic returns 
through carbon trading mar-
kets. there are less obvious 
links between forages and in-
dustries such as tourism and 
parks which rely on forage re-
sources in their appeal to 
travelers.

as determined in the report, 
direct economic value gener-
ated by forages is estimated at 
$747.4 million annually, with 
the potential to grow and cre-
ate value through a number of 
sectors in the future. an ad-
ditional $11.2-$137 million of 
value depends on the policy 
direction surrounding car-
bon trading.

Forage land also provides a 
number of indirect benefits 
that provide services to both 
the landowner and the public. 
examples include erosion 
control, flood control, water 
quality, wildlife habitat, pol-
lination services and carbon 
sequestration. ecological val-
ues are more difficult to deter-
mine, but the report suggests 
a value in saskatchewan of ap-
proximately $894.5 million - 
$1.9 billion/year.

the report also determined 
that forages create non-mar-
ket value through savings to 
government programs in the 
range of $401.6 million annu-
ally. in total, the direct and in-
direct value of forages in sask-
atchewan is estimated at $2-
$3 billion annually.

Value of the industry
the report demonstrates 

the significant value created 
by forages and the benefits to  
saskatchewan, both in eco-
nomic and environmental 
terms. the forage industry is 
the basis for much of animal 
agriculture and investment in 
forage research, development 
and technology transfer will 
be of mutual benefit. all sec-
tors of the forage industry 
must work collectively to 
raise the profile of the entire 
industry. Focused, collabora-
tive efforts will generate 
awareness from public and 
private sectors and increase 
investment in this vital re-
source.

Value compared to other crops
this compilation of the for-

age industry value in sask-
atchewan is the first of its kind. 
the report provides evidence 
that, at $2 to $3 billion a year, 

forages can be considered with 
equal importance alongside 
other agricultural commodi-
ties grown in this province.

it should be noted that the 
numbers presented here for 
forage value are gross values, 
and thus caution must be exer-
cised in comparing to other 
commodities where costs as-
sociated with production may 
be significantly different. 

in most cases, forage produc-
tion costs are lower than those 
for annual crops, so even 
though the gross value of other 
crops like wheat or canola may 
be much higher, the high cost 
of production for these annual 
crops brings the net value of 
these commodities down sig-
nificantly.

according to saskatchewan 
Ministry of agriculture fig-
ures, in 2008 saskatchewan 
spring wheat reported a gross 
value of $1.75 billion, barley a 
gross value of $992 million and 
canola a gross value of $2.5 bil-
lion. Because the costs associ-
ated with producing these an-
nual crops are higher than 
costs associated with forage 
production, the net value of 
forages would compare fa-
vourably to these annual 
crops.

Clearly there is value in the 
production of forages in sask-
atchewan. When compared to 
grains and oilseeds, it is signif-
icant. the sCa and ssGa are 
working together to initiate a 
review of the forage insurance 
program in saskatchewan 
with the goal of having afford-
able forage insurance available 
to producers which effectively 
reduces production risk for 
this important crop.

C e o  R e P o R t

CrAIG DouGLAS | SCA CEo

IMProvInG ForAGE InSurAnCE 
– rEDuCInG ProDuCTIon rISk

M A R K e t P L A C e

Nobody covers farming better 
or in more detail than The 
Western Producer.  
Come see our features, recipes, 
stories about machinery, 
 livestock and agronomy, and 
reader contests. In print and 
online, if it’s farming,  
it’s here.

Check us 
out on 
Facebook!

The 
Western 

Producer 
meets you 

face-to-
Facebook.

1-800-667-6929   |   www.producer.com    

10 OR MORE TIRES • FREE DELIVERY IN SASKATCHEWAN

R211

R518R528
R305R516

R216

nn

10 ply Pick-up tires

Coming Soon!!
11R-22.5 R518

$29900

SPECIAL

NEW ROADLUX TIRES WITH FULL WARRANTY

CALL MYLO 306•921•6555
mrtirecorp@gmail.com  website: www.mrtirecorp.com

NEW TIRE COMPANY

SPECIAL PRICING FOR FALL
MR TIRE

ELITE AUTOMOTIVE GROUP INC. O/A

SUBARU OF 
SASKATOON

MORE VEHICLES AT 
WWW.SUBARUOFSASKATOON.COM

*MSRP does not include Freight, PDI,Taxes & Fees *See dealer for details

471 CIRCLE PLACE • 665-6898 OR 
1-877-373-2662

THE NEW FORESTER

MSRP FROM 
$25,995*

46 mpg
2014 IIHS

PLUS TOP
SAFETY
AWARD

JUST ARRIVED!

BERG’S Prep & Paint

Berg’s Silage Box

Call for details & 

pricing

or go to bergsprepandpaint.com
Toll Free: 1.866.234.4602

Email: bergspnp@mymts.net

WWW.BERGENINDUSTRIES.COM
306-363-2131BLUE CHIP REALTY

Ted Cawkwell 
 Agriculture Specialist

1-306-327-7661 
www.tedcawkwell.com

Modern 10,000 head feedlot set up for expansion 
to 25,000 head. Built new in 2008. 4 quarters of high 
quality grain land included in purchase price
Turnkey operation. MLS #503793

$1,750,000

RM of Porcupine Plain #395
Feed Lot

Agriculture Specialist

Modern 10,000 head feedlot set up for expansion 
to 25,000 head. Built new in 2008. 4 quarters of high 
quality grain land included in purchase price
Turnkey operation. MLS #503793
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Be an 
AGvocate

Help tell the real story of Canadian agriculture

Our industry needs more agvocates

To reach its full potential, agriculture needs everyone in the industry  
to speak up and speak positively.

Agriculture More Than Ever is an industry-driven cause to improve 
perceptions and create positive dialogue about Canadian ag. Together 
we can share the facts and stories about this vibrant and modern 
industry, and tell the world why we love what we do.

It’s up to all of us to be agvocates and it’s easier than you think – visit 
AgMoreThanEver.ca and find out how you can get involved.

33045 E Be an Agvocate_8.125x10.75.indd   1 2014-08-19   2:20 PM

M A R K e t  P L A C e

 S U M M E R   S PE C IA L S

 W ebs ite   www.warm anhom ecentre.com
 Em a il  whc@warm anhom ecentre.com

 M o n d a y - Frid a y: 7 :00 AM  - 6:00 P M     S a t: 8:00 AM  - 5 :00 P M

 Pho n e  (306) 933-4950 W a rm a n
 To ll Free  1-800-667-4990

 1x6-8’ . . . . . . . . . . . . $ 2.15
 2X6-16’ . . . . . . . . . . . . $ 8.80
 2X8-12’ . . . . . . . . . . . . $ 9.50

 A ll in-sto ck C a nexel M ist G rey 
 &  A lm o nd siding o n clea ra nce...

 Rough Spruce
 2X8-16’ . . . . . . . . . . . . $ 12.99
 2X10-12’ . . . . . . . . . . . . $ 11.99
 2X10-16’ . . . . . . . . . . . . $ 15.99

 $ 4.99 /pc
 A ll M iscella neo us o ff cut tuff rib m eta l 20%  o ff.

Dodge    City Auto

2014 RAM 2500 HD 
CREW CAB 4X4

Was $49,790
$40,993
Less $1,500 
Loyalty Bonus++

CLEAROUT PRICE

$39,193*
$225 Bi-Weekly

Stock #P9001

WE WON’T BE UNDERSOLD
WWW.DODGECITYAUTO.COM

2200 8th Street East, Saskatoon, Sk
(Corner of 8th & Preston)

1-800-667-4755
306-374-2120 Dealer #911673

(306)739-2900 primegrains.com/prime-sainfoin.htm
jhusband@primegrains.com

Organic Sainfoin Seed 
Europe’s “Healthy Hay” - sainfoin.eu

An ancient, non-bloating, 
nutritious, low input, perennial 
forage loved by all animals. 
Recent research from Utah State 
University indicates both better 
meat fl avor and nutrition from 
sainfoin supplemented forage.$800PRICES START AT

Available in black, white or blue

1080 - 3400

US Gallon

306.253.4343 or 1.800.383.2228
Huge selection of banjo fi ttings at competitive pricing. 

www.hold-onindustries.com

SASKATCHEWAN’S
P R E M I E R
BEEF EVENT

Conference

“Forage Focus” 
January 22 – 24, 2015

EVRAZ Place, Regina SK

Beef & Forage Symposium
Industry Meetings

Host hotel: Ramada Plaza

For more information and to register visit: www.saskbeefconference.com

Listen to Spirit of the West at  
www.bertradio-online.com

Hugh 
McLeannan
voice of

The Spirit of the West
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Copyright © 2014 Intervet International B.V., a subsidiary of Merck & Co., Inc., Whitehouse Station, NJ, USA. All rights reserved.
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* Per like-sized vial in animals of comparable weight.
† Consult your veterinarian for details.

 NOTE: The correlation between pharmacokinetic/pharmacodynamic (pk/pd) data and clinical efficacy is unknown.

Make ZUPREVO® your NEW on-arrival antibiotic of choice for cattle at high risk of developing BRD.

Optimize BRD protection with ZUPREVO®

 High and sustained concentrations in lung tissue.1

 Indicated for the reduction of morbidity associated with BRD in feedlot calves.

 Treats more cattle per bottle* than any other on-arrival antibiotic.2

Uncompromising quality backed    
by the no-hassle, worry-free 
Breathe Easy Pledge of Performance.†
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