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Integrity • Commitment • Quality 

• 50 Bulls, 11 Heifers, Reds, Red 
Baldies and Blacks

• Semen Tested, Delivered and Fully 
Guaranteed

• Large Sire groups, many ½ and
 ¾ brothers

Bull & Female Sale
February 26, 2014 at 1:00 pm

Saskatoon Livestock Sales
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Dave & Krista Erixon
Clavet, Sk.

Dave – 306.270.2893
Krista – 306.270.1263

erixonsimmentals@sasktel.net

View the 
catalogue online 

at 
erixonsimmentals.com
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C h A i R  R e p o R t

BoARd MEMBERs: 
district 1

Ryan Beierbach • Whitewood, SK
p: 306.532.4809 or 701.340.5516 

e: highplainsranchsupply@yourlink.ca

district 2
Ken Demyen • Qu’Appelle, SK

p: 306.699.2481 or 306.699.7833
e: qar.appaloosa@sasktel.net

district 3A
Mark Elford • Wood Mountain, SK
p: 306.476.2635 or 306.478.7200

e: elfordranch@sasktel.net

district 3B
Larry Grant • Val Marie, SK

p: 306.298.4901 or 306.741.9867 • e: largra@sasktel.net

district 4
Rick Toney • Gull Lake, SK

p: 306.672.3703 or 306.671.7900 • e: rtoney@sasktel.net

district 5
Levi Hull • Willowbrook, SK

p: 306.641.6271 • e: levihull507@msn.com

district 6
Howard Toews • Watrous, SK

p: 306.946.2490 or 306.222.5271
e: hl.toews@sasktel.net

district 7
Paula Larson • D’Arcy, SK

p: 306.379.4523 or 306.221.0509
e: larsonranchphoto@sasktel.net

district 8
Michael Spratt • Melfort, SK

p: 306.752.6336 • e: mspratt@sasktel.net

district 9A
Ryan Sommerfeld • Medstead, SK
p: 306.342.2136 or 306.342.7259

e: rpsgelbvieh@yahoo.ca

district 9B
Dean Moore • Paradise Hill, SK

p: 306.344.5370 • c: 306.344.7981
e: dsmoore@bellevista.ca

sCFA
Ryan Thompson • Ceylon, SK

p: 306.969.2777 • e: ryan.thompson@sasktel.net
Brad Welter • Viscount, SK 

p: 306.365.4281 • e: welter@pound-maker.ca

ssGA
Lloyd Thompson • Carnduff, SK

p: 306.482.3786 • e: tfourranches@xplornet.com
Doug Gillespie • Neville, SK

p: 306.627.3619 • e: Gillespie_51@hotmail.com

Past Chair
Jack Hextall • Grenfell, SK

p: 306-697-3079 or 306-697-7817 • e: jhextall@sasktel.net
Craig Douglas, CEO

p: 306.665.2333 • c: 306.380.4608 • ceo@saskbeef.com
Bill Strautman, Communications Specialist

p: 306.665.2333 • c: 306.380.4608
communications@saskbeef.com

Barb Larson, Policy Analyst
p: 306.665.2333 • c: 306.380.4636

policy@saskbeef.com
Patty Englund, Project Manager

p: 306.665.2333 • c: 306.281.4077
project@saskbeef.com

Sandra Harp, Executive Administrator
p: 306.665.2333 • f: 306.665.2336

officeadmin@saskbeef.com

Thanks to the 
producers who 
serve on boards

ThiS wiLL bE my last ar-
ticle as the Chair of the SCA 
Board. I want to say thank 
you to all who are serving 
on boards that work for the 
betterment of the cattle in-
dustry in this country. The 
time put forward makes a 
difference.

Not only do I wish to 
thank those who serve, but 
a huge thank you needs to 

be said to those at home who pick up the slack. In my case I 
need to say thank you to Karin, who has kept us going while I 
have been involved and just maybe there will be an end to the 
poem “Waiting on Mark” that my neighbours Clint and Robin 
have been composing.

It is vitally important that each of the representatives that 
work for the industry keep in mind the fact that whatever we do, 
we are accountable to those people who put us here. This is es-
pecially true where our levy funds are concerned.

I believe there are those individuals who would like to see us 
give up primary producer control of the one-dollar national levy 
and put it in the hands of another group that has no accountabil-
ity back to the people who pay this levy. We need to remember 
who we are. We are the Saskatchewan portion of the Canadian 
Cattlemen’s Association. As such we are provincially autono-
mous but have always been connected nationally. 

The Canadian Cattlemen’s Association has received criticism 
often for things they have done or have neglected to do. I say it’s 
easy to criticize someone else when the one that is being critical 
is doing little or nothing.

I am proud of the Canadian Cattlemen’s Association and the 
effort that is put forward on behalf of each producer in Canada. 
The problem with the CCA is they don’t blow their own horn 
enough to let people know all that is happening. The CCA is pres-
ently in the midst of a strategic planning process that will set 
direction for the near and long term. I have attended two of these 
sessions along with our CEO Craig.
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The board of SCA will continue to be involved in 
this process. The CCA has a long standing tradition 
of good hard-working people coming together and 
my hope is we make it a stronger organization as we 
work together to meet the challenges of tomorrow.

I have confidence in the producers of Saskatche-
wan. We have always been a resilient bunch and as 
such have been very innovative people. We need not 
be surprised that Saskatchewan leads the way in per-
centage of dollars committed to research from the 
national levy. We know the value of innovation and 
have the courage to step out. 

I have said many times that I am proud to be from 
Saskatchewan. It’s my belief that Saskatchewan 
producers are second to no one. To illustrate this 
point our neighbours just brought back five cham-
pionship banners from the National Western Live-
stock Show in Denver. Congratulations to the Six 

Mile crew from Fir Mountain.
There are others from Saskatchewan that consis-

tently do well in cattle shows outside our borders as 
well. We have a great place to be in the cattle business. 
There will always be challenges. The grassroots ap-
proach that producers from this province possess will 
always stand them in a good position. 

I wish to thank the board for having confidence 
in me and allowing me to serve in the position of 
chair of  SCA. I would have to say that a highlight 
for me has been getting to know many more pro-
ducers in this province and across Canada. I am 
proud to be one of you.

Mark elford

The new chair for the SCA is Paula Larson from 
D’Arcy. She is a director for SCA District 7. 

The grassroots approach that producers from 
this province possess will always stand them in 
a good position. 

CALVING/BREEDING MINERAL

     306-662-3559
www.rionutrition.net

CALL US TODAY FOR A FREE CONSULTATION!

Chelates
for

Calving!

Improve
Forage

Utilization

Lowest Cost
Per Cow!

Tubs or Loose Mineral

Boosted Chelated Trace 
Minerals

High Yeast Levels

Free Delivery Onto 
Your Ranch
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t h e  G R e i n e R  FA M i LY  -  pA R t  i

rUNNiNG GraSSerS
gives marketing flexibility

By BoNNie warNyca

iTh A grAnDPA, dad and uncle in the cattle business, you 
might say that Scott Greiner cut his teeth on it. 
His grandpa, Gordon Greiner, moved to Regina in 1962 and 
bought a feedlot at Pilot Butte. In 1974, Greiner and his son 
Terry purchased Moose Jaw Packers taking the daily through-
put from 40 hogs to 1,200. That same year, they started Grein-

er & Sons Livestock Order Buying. Terry’s brother Scott came on board a few years 
later. 

The family bought their first ranch near Assiniboia in the early 90s and sold it 
in 1997 in order to focus on the second ranch purchased 18 years ago at Indian Head. 
The Indian Head location, known as the Lazy T, grew over the years from just three 
quarters to 9,000 acres.   

During high school, Terry’s son, Scott checked fence and ranch cattle on week-
ends and holidays. When he graduated, he headed to Alberta to work on a large 
feedlot, to add to his knowledge base of feeding cattle. In his spare time, he toured 
other Alberta lots and talked to many of the prominent feeders.

“Right from the get go, we backgrounded and grassed yearlings as part of the over-
all business plan,” says 33-year old Scott Greiner who now runs the Lazy T Ranch. 

W
ABOVE: Portable 
large silage bunks 
allow calves to 
feed on both 
sides. This way, 
none of the cattle 
are shorted. New 
yearling grassers 
arrive in February 
and March.  |  Photo 

BY BoNNIE WArNYCA
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Program (PCAB), 2,000 acres have 
been seeded to grass. 

Scott mixes his own grass blend 
of alfalfa, brome grass and orchard 
grass. Seeding rate is up to 14 
pounds per acre with 130 pounds of 
fertilizer. The first two years the 
grass is cut for silage to give the 
grass time to establish a strong root 
profile. The cattle are turned out on 
it the third year. They have been 
able to maintain a two pound daily 
gain on grass across the board. 

“We buy grassers in February 
and March weighing, on average, 
550 lbs. and background them un-
til May 15. We put them in the 
chute, implant, give them their 
shots and sort them by weight into 
small, medium and large groups. 
The cattle are run in separate 
fields depending on their size and 
weight in order to keep weights 
tight for future contracting,” says 
Greiner.

“Grandpa passed away in 2005 and Uncle Scott 
has retired. Terry (dad) and I continue to run year-
lings and four years ago, added a cow herd. Having 
purchased literally thousands and thousands of 
calves over the years, we’ve developed an eye for 
calves with performance. We’ve also learned many 
lessons along the way while feeding so many of our 
own. We will grass 4,000 yearling heifers this 
year.”

Scott says they were beat up just like any other 
rancher when BSE hit, but Greiner & Sons kept 
busy dealing with American cattle feeders. 

“The day BSE hit, we had just unloaded 3,400 
grassers. We lost our shirt on the cattle that fall. 
But while the U.S. shut the door to Canadian cat-
tle, Terry bought cattle for American speculators 
which were fed and slaughtered here,” he says.

As for the cow herd, established just a few years 
ago, Scott says until that time, they didn’t see a 
profit in producing their own calves.

“We bought a 700-head local herd of blacks in 
2010 and culled that number down to 500 cows. 
We’ve designed the ranch and our management, 
to give us the flexibility we need to market both 
the purchased grassers and now our own calves.”

The family doesn’t use electric wire, but has estab-
lished roughly 130 miles of permanent perimeter and 
cross fence, along with 30 miles of underground wa-
ter pipeline. They’ve dug eight wells, some as deep as 
350 feet and some as shallow as 60 feet. Fresh water 
is critical in their management plan and each well is 
metered. Greiner suggests they can get an extra gain 
of 0.3 lbs. per animal per day by using fresh water as 
opposed to dugout water. 

Over the years the 9,000 acres, mostly marginal 
crop land, has been seeded to grass. In the past two 
years alone, through partnerships with Ducks Un-
limited and the Saskatchewan Farm Stewardship 

RIGHT: 
The Scott Greiner 

family (from left 
to right), Georgia, 

Presley, Scott, 
Dione and Rylee. 
 |  Photo BY PAPEr WhItE 

PhotoGrAPhY

LOWER RIGHT: 
Terry and Joanne 
Greiner with their 

grandchildren. 
 |  Photo BY PAPEr WhItE 

PhotoGrAPhY

conTinued on page 8  >>
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“Our version of rotational grazing is 
done in about 80-acre paddocks where 
we run about 500 calves and move them 
every three days. We shoot for over 200 
lbs. gain on grass and pull the cattle late 
September.” 

Greiner and two hired men, Marty 
and Todd, manage the 4,000 grassers 
and cow herd. They use quads to check 
the cattle every day which could add up 
to a 55-mile round trip.  

In the centre of each section are a wa-
ter catch, cattle catch and a combina-
tion oiler/loose salt and mineral stand 
they designed to be pulled by quads. 
They open the gate to the next pasture, 
and usually within a half hour the cattle 
move themselves. 

Any animal that is treated is sprayed 
with livestock paint on the forehead 
and side with the date, drug, and ‘P’ for 
pinkeye and ‘F’ for foot rot. That way, 
whoever is checking the cattle on any 
particular day, knows when an animal 
has been treated. The paint usually dis-
appears within a week.

One of the critical keys to their feeder 
management is to ensure absolutely ev-
erything related to each animal is writ-
ten down. While Greiner says the chute-
side technology APPs are good, they 
don’t work for pasture recording from 
quads. 

 “The calves go over an 80-foot truck 
scale when they come off grass so we 
know the gain on each animal. With 
our setup, we can market these calves 
any time of the year as opposed to being 
only a price taker in the fall run. If you 
can contract your cattle for profit – 
they’re there to feed another day. If the 
market isn’t there – feed them out.”

“I know to the penny, what each ani-
mal costs, including the purchase 
price, drugs, feed and mineral, labour, 
land costs, taxes and trucking. I regu-
larly soil test and test all my feed in-
cluding silage, hay and straw. All hay is 
bought. I use Larry Penner at High Pro 
Feeds at Lethbridge to build my ration 
for a backgrounding gain of two 
pounds per day.” 

Some years, all the calves or some of 
the calves are contracted for fall deliv-

ery, but Greiner has an unusual winter 
backgrounding set up to keep them 
much longer. 

Greiner has large silage bunks 2.5 ft. 
by 30 ft. that are put out in the fall for 
winter feeding in an 80-acre pasture 
with 400 calves per pasture. The cattle 
walk for water and feed. The cattle can 
eat on both sides of the bunk so none of 
the calves are shorted. 

They are fed silage, tub ground hay, 
corn DDGs (ethanol by-products) and 
a custom supplement blend. Open 
feeding means less tag and it’s part of 
these ranchers philosophy of growing 
the cattle slowly and keeping them in 
condition.

They make good use of portable wind-
breaks and move the bunks around so 
the cattle fertilize the grass. The manure 
is custom spread with a vertical spreader 
on existing grass come spring. 

“We can feed them short or long de-
pending on the market,” says Greiner.

Next issue we will visit the Greiners once 
again to discuss the management of the 
cow herd.

>>  conTinued from page 7

Backgrounding cattle in an 80-acre field 
with portable windbreaks and straw bedding 
keeps cattle cleaner and exercised.  |  Photo BY 

BoNNIE WArNYCA
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Sca environment committee report 
ThE chAir of ThE SCA Environ-
ment Committee, Ryan Beierbach, at-
tended a meeting on ag plastics recycling 
with the Saskatchewan Ministries of En-
vironment and Agriculture. Representa-
tives from SaskMilk, SSGA, Cleanfarms 
and Federated Co-op also attended.

some of the key  
discussion points were:
• There is support for recycling grain 

bags and enough information has been 
gained from the pilot projects to move 
forward with that.

• The pilot projects still haven’t collected 
enough twine to ship a load. 

• RMs don’t want the liability or expense 
of having collection sites in their yards.

• It’s illegal to burn plastic in an open fire 
in Saskatchewan.

• The volume of ag plastics is increasing 
– probably more so for grain bags, but 
twine may be decreasing.

• Twine is worth more if it contains less 

contaminants. Once it reaches a cer-
tain level, recyclers don’t want it.
Beierbach felt that the Saskatchewan 

government would look at doing a 
phased-in plan, starting with grain bags.  
He suggested that more work needs to be 
done and maybe there needs to be a pilot 
project dealing with only silage plastic, 
netwrap and twine.  It was unknown if 
there would be money made available for 
more pilot projects. 

the ministry of environment would 
like suggestions on a path forward.

Beierbach suggested that the SCA ask 
for pilot projects on twine, netwrap and 
silage plastic. He also asked that the SCA 
deal with the following issues:
• What kind of collection system will be 

used by producers (producer delivery or 
on-farm pick up) and estimated cost?

• What would be considered a normal 
level of contaminants?  

• How do you keep it from causing a ro-
dent problem?
Beierbach felt producers would recycle 

plastics as long as they have a bin on their 
farm to put them in. They probably 
wouldn’t drive 50 km to a collection site 
that is only open certain hours of certain 
days to drop it off.

The SCA board discussed the issue and 
sent a joint letter with SSGA and SaskMilk 
to the Ministries of Agriculture and Envi-
ronment identifying how they would like 
this issue to move forward.

Ryan Beierbach

e n v i R o n M e n t

REGINA, SK
(888) 398-2853

www.redheadequipment.ca

 2.4 yd3 Loader

$106,785

 4.0 yd3 Loader

$151,985
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A n i M A L  h e A Lt h

corNS aNd SaNd crackS
research at odds with producers

A cross section 
view of a sand 
crack shows that 
while it branches 
out, it does not 
reach the quick 
of the animal. Dr. 
Chris Clark has 
seen a lot of lame 
cattle with sand 
cracks, but the 
problem is often 
an abscess.  |  
Photo BY ChrIS ClArK, 

WCVM

By BoNNie warNyca

hErE ArE A LoT of non-scientific assumptions related to corns 
and sand cracks on beef cattle, but Dr. Chris Clark, assistant profes-
sor in Large Animals Medicine at the Western College of Veterinary 
Medicine, says they only rarely need specific intervention.
A corn is a fleshy fold between the two claws and most of the time it’s 
not a problem. There is only a problem when they become big enough 

and are pinched on either side by the hoof.  
“Years ago, many producers thought that corns needed to be surgically removed, 

but sometimes the cure is worse than the disease,” says Clark.
“When a corn is cut out the skin has to be sutured and the toes wired together 

to allow for healing. The wound is then exposed to urine, mud and manure, so 
there is the chance of infection.

“Corns are not an indication of a hereditary problem and in fact, studies show 
that only Hereford cattle have a slight predisposition to low grade corns naturally. 
I see a lot of low grade corns, and if they are not inflamed then it’s usually not a 
problem.”

The difference between a low grade corn and a corn which Clark deems as seri-
ous is one that has become so large that it is pressing into the hoof on both sides. 

t



10   |   ConneCtion  FeB/MAR 2014   |   1111   |   ConneCtion  

corNS aNd SaNd crackS
research at odds with producers

This photo shows a 
typical sand crack.   

|  Photo BY ChrIS ClArK, WCVM

“If you look carefully at the 
hooves of dead animals, they have 
grown a thicker wall and the sand 
crack is almost never full thick-
ness. While the sand crack looks 
ugly from the outside it’s not an in-
dication of damage on the inside,” 
says Clark.

“If you cut the hoof in half 
through the sand crack you will 
see the hoof wall has increased in 
size, but the sand crack has 
branched out like a tree and 
doesn’t reach down to the quick.”

Clark has had lots of lame cattle 
come into the clinic with sand 
cracks, but the lameness problem 
usually turns out to be an abscess. 
However, sometimes the sand 
crack will allow material to get 
stuck, putting pressure on the un-
derlying quick. Clark then uses a 
mechanical trimming tool to trim 
out the horn to create a smooth 
gutter down the front of the foot, 
but not all the way down to the 
bleeding tissue to allow the junk 
to pass through the foot.

“Only rarely will a sand crack 

reach the quick and get an abscess. 
If it does, the abscess will be lo-
cated at the tip of the bone at the 
bottom of the sand crack. This 
then requires trimming it down 
and opening up the abscess to 
drain it,” he says. 

“Studies have failed to show any 
genetic linkage to sand cracks. 
One particularly sound study 
demonstrated that a supplement 
with biotin may reduce the num-
ber of sand cracks. Biotin is a vita-
min that is needed as a building 
block of the horn.”

Clark also says that cattle on a 
diet with high selenium could 
show cracking in the hooves which 
producers could confuse with 
sand cracks.

What is your take on corns? Do you 
cull bulls that develop corns? If you 
treat them, what is the preferred 
method? Send your comments by 
email to bonniest@sasktel.net or in 
a letter to the Editor, Bonnie Warny-
ca, Box 716, Indian Head, Sask. S0G 
2K0.

This typically results in necrosis infection and 
lameness. He is unsure whether the corn is the re-
sult of the shape of the animal’s foot.

Tom Warnyca, of Warnyca Land and Cattle Co. 
at Montmartre, disagrees. “I’ve always believed 
that corns are an indication of a problem with the 
shape and placement of an animal’s foot. A split-
hooved animal, or a bull, has eight different pres-
sure points that the weight is distributed on. If 
even one of those pressure points is off, then it af-
fects the weight distribution. On a 2,000 to 2,500 
lb. animal, that is concerning,” says Warnyca.

He says that corns haven’t been a big issue for 
his family that have raised purebred Polled Here-
ford cattle since 1955. He can’t remember treating 
any cows with corns, but some potential herd bulls 
have been culled because of corns.

“I have culled a few bulls with corns, but if I’m 
convinced that the bull is sound and the corn is the 
result of an irritation between the toes, then I have 
had a couple of bulls treated with cryosurgery or 
dried nitrogen,” he says.

Like many producers, Warnyca believes that 
sand cracks, on the other hand, are the result of 
extreme weather conditions. He says that animals 
trailing across exceptionally dry pasture or excep-
tionally wet ground can develop sand cracks. 
While he says he’s heard that darker colored 
hooves are less likely to get sand cracks, he has 
seen sand cracks in his black baldy cattle.

Back in the lab, Clark did his Master’s program 
on sand cracks and says that they too are misun-
derstood. He has found that they are commonly 
found in the outside claw of the front foot, on old-
er animals, on heavier animals and on animals 
with bigger feet. If you look closely, as many as 30 
to 40 percent of the cows in some herds have sand 
cracks.

Research suggests that sand cracks appear be-
cause there is no free moisture in winter in order to 
keep the hoof supple and soft. You will see more cat-
tle with sand cracks in drier soils such as sandy soils.

“We know from studying horses that the water 
content of the horn has a huge impact on whether 
it will crack. We took samples of hoofs from an ab-
attoir during the month of February and the horns 
were dry and prone to cracking. The horn is brittle 
because it’s not well hydrated,” says Clark.

While the researchers don’t see sand cracks in 
dairy cattle, they see it regularly in beef cattle.

“Cattle on a diet of high selenium 
could show cracking in hooves 
which producers could confuse 
with sand cracks.”
� —�Dr.�Chris�Clark,�Western�College�of�Veterinary�MeDiCine
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SaGe GroUSe
emergency order

By darleNe Polachic

n cAnADA, the greater sage grouse, known for its 
colorful and dramatic courting rituals, is found only 
in southeastern Alberta and southwestern Saskatch-
ewan. Between 1988 and 2006, nearly 90% of the Ca-
nadian Sage-Grouse population disappeared. In 2012 
alone, a 50% decrease from the previous year was not-

ed, leaving an estimated 150 birds in total.
These startling statistics prompted the federal govern-

ment to issue an emergency order outlining a protocol aimed 
at halting the decline of this endangered species. The 
100-plus-page document was issued just before Christmas 
2013 and comes into effect in February, 2014. It addresses 
stringent protocols for the habitat area which includes a good 
chunk of Grasslands Provincial Park, plus provincial and fed-
eral lease land.

Cattle producers in the affected area wonder how the 
emergency order will impact them.

According to Larry Grant, a cattle producer near Val Marie, 

i
vice-chair of the Saskatchewan Cattlemen’s Association, and 
SCA’s representative on the South of the Divide Group (a col-
lection of ranchers, farmers, environmentalists, researchers 
and others looking into recovery plans for endangered spe-
cies), the order has several implications.

“The biggest impact on producers is that they won’t be al-
lowed to put in any new fencing and existing fencing must 
follow certain standards. Fence posts can only stick out of the 
ground 1.2 meters, the top wire must be smooth, and the top 
two wires must be marked in some way between every two 
posts,” he says.

Producers may not put in any new water holes or water de-
livery systems. Existing water holes can be no larger than 30 
square meters.

Grant is pleased that the emergency order didn’t come out 
with a big hammer and smack producers in the head. 

“It’s a result of much collaboration between government, 
landowners, and land managers,” he says. 

“All parties agree 
there are several 
reasons for the 
sage grouse 
decline. These 
include increased 
coyote, raccoon 
and fox numbers,” 
says producer 
Larry Grant.   
|  FIlE Photo

e n D A n G e R e D  s p e C i e s
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“It applies to federal and provincial land, not private land, 
though it does affect crown lease land that some producers 
have. A plus for cattle producers is that their sustainable live-
lihood is being considered.”

There is little broken or farmed land in the sage grouse 
habitat area, and Grant says there has been no destruction of 
habitat for decades. All parties involved in the assessment 
agree there may be several reasons for the sage grouse de-
cline. These include the growing prevalence of West Nile vi-
rus, a dramatic increase in coyote and raccoon populations, 
and growing numbers of red foxes and swift foxes which prey 
on grouse chicks and eggs. 

Grant says consecutive years of drought conditions in the 
area haven’t helped to halt the decline, either. 

“The past two winters saw some of highest snowfall on re-
cord. sage grouse graze on silver sage brush, and if the berries 
are covered with snow, the birds have nothing to eat. We’ve 
seen a 20% drop in deer populations here in last two years for 
the same reason,” says Grant.

He believes all these factors must be taken into consider-
ation when assessing proper protocols for any endangered 
species.

“I hope the government and conservation agencies re-
member that the landowners and land managers are the peo-
ple who are on the land everyday monitoring the situation. 
Ranchers want to see these animals survive more than any-
one,” he says. 

“If the landowners and land managers are on-side, the re-
covery project can be a success. They can do their part in sav-
ing a particular species by picking the time of year they graze 
a particular pasture, or maybe reducing grazing rates.”

“They may have to go to different method of stock water-
ing, though I’d like to see some compensation for this. It will 
mean a little give and take from everyone to make it work. 
Ranchers should not carry the full financial burden.”

So far, Grant says, the motivation and direction of the 
emergency order seems to have ranchers’ best interests at 
heart. He says success will depend on consultation and coop-
eration between ranchers and the strategists. 

In Alberta, an application was recently made by the City of 
Medicine Hat and LGX Oil & Gas Inc. asking the courts to 
quash, alter or suspend the federal environmental ministry’s 
emergency order. 

Larry Grant says that doesn’t surprise him because the or-
der almost totally eliminates gas and oil exploration in the 
habitat area. 

“The noise disrupts the sage grouse during breeding sea-
son. The habitat area is relatively small, and I’m not sure we 
need oil and gas exploration there, particularly if that’s what 
it takes to save the species,” he says.

“Saving this endangered species has to be the responsibil-
ity of all people. It shouldn’t fall on the shoulders of ranchers 
alone. The voluntary approach will work far better than man-
datory directives.”
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fTEr MAny MonThS of discussions be-
tween Saskatchewan ministry of agriculture of-
ficials and their counterparts in Alberta and 
across the country, the Western Livestock Price 
Insurance program (WLPIP) was recently an-
nounced for Saskatchewan livestock producers. 

According to provincial agriculture minister Lyle Stewart, 
they plan to use some of Alberta’s assets to manage the pro-
gram, but it will be delivered by Saskatchewan Crop Insur-
ance Corporation. With premiums due in April of each year, 
cattle producers can choose from many options the new plan 
has to offer.  

Cattle assurance Program
As for a future Cattle Assurance Program, the minister 

sees his role as one of a facilitator. He suggests once the in-
dustry partners work out the details, the ministry will pro-
vide support through legislation and regulation.

“There have been a number of instances over the years, 
some fairly large ones, where defaults have happened. It has 
made the industry understandably very nervous and the 
ministry is helping to facilitate industry meetings to develop 
a made in Saskatchewan program,” says Stewart.

Community Pastures
With regards to the federal transfer of community pas-

tures in the province, at press time, two patron groups have 
signed 15-year lease agreements with the province.  So far, 
none have opted to purchase. But there are still some hiccups 
in the transfer of the first five federally-managed pastures. 
The federal government owns some of the land (non-rever-
sionary land) within many of the pastures. In some cases, it 
includes yard sites.  

“The federal government is allowing the patron groups to 
use this land under a licence to operate until the government 
goes through a disposition process. The process gives the ag-
ricultural department and then other government agencies 
the chance to buy the federal lands in question. Quite frank-
ly, it could take years,” suggests Stewart.

“We’ve been a go-between on many of the issues, such as 
fixed assets and portable assets. We’ve worked out a deal with 
the federal government that patrons will not have to pay com-
pensation for such infrastructure as corrals, fences, yard sites 
etc. In some cases, without this commitment, it might have 
been a deal breaker for interested patrons.”

The minister says the province will lease the community 
pastures land at the same rate as similar provincial grassland 
is leased to individual producers. He says they’ve calculated 
that the province will collect about 25 cents a cow/calf pair per 
day. This rate has taken into consideration that the patrons 
have to operate the pastures themselves. He says private trea-
ty leases go anywhere from 60 cents to $1.10 per pair per day.

research
When asked about possible announcements related to the 

industry’s research strategy handed to the ministry in June of 
2013, Stewart says he appreciated the work that SCA did on the 
file. He also indicated that future ag ministry expenditures will 
be in line and compliment investments made by other members 
of the industry including other players. 

The province still has not made any final decisions regarding 
possible funding for the eventual relocation of the University of 
Saskatchewan’s Beef Cattle Research and Teaching Facility. 

“I admit it has taken some time, but some trade-offs may need 
to happen. We have to determine if we need all the individual 
facilities we now operate in the province, and if there are benefits 
from some consolidation,” explains Stewart.

brand inspection
In December 2013, the minister announced that brand in-

spection, which has traditionally been provided through min-
istry of agriculture livestock inspectors, has changed hands. 

“Livestock Services of Saskatchewan (LSS) Corp. is the new 
non-profit corporation owned and operated by the five main 
livestock producer groups requiring inspection services. We’re 
the only jurisdiction in Canada which continued to provide this 
service. We will continue to financially support this group on a 
declining scale for the next five years, until they get their feet 
under them,” says Stewart.

temporary foreign Workers
While the federal government has the last word on 

immigration, the minister’s officials continue to make the case 
that Saskatchewan agriculture is drastically short of farm 
workers in the livestock and grain industries. 

“Every sector of agriculture is hurting. We work closely with 
our Alberta counterparts to make the case to the federal govern-
ment to increase the numbers of temporary foreign workers in 
agriculture,” says the minister.

“In a booming economy such as we have, it’s much more of an 
issue. We expect the meat processing sector in this province to 
grow, and they too will need more labour.”

M i n i s t e R ’ s  M e s s A G e

Provincial agriculture minister update  By BoNNie warNyca  

It’s been a busy year for 
Saskatchewan’s agriculture 
minister Lyle Stewart. The 
work to transfer community 
pastures is ongoing, the cattle 
price insurance program 
was announced and brand 
inspection services have 
been transferred to industry 
users with five-year declining 
support by the ministry.  |  
Photo MINIStrY oF AGrICUltUrE
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VACCINATE 
FOR SCOURS 
WHEN THE TIME 
IS RIGHT!

ScourGuard™ 4KC helps you to
maximize colostrum quality
when administered 3 to 6 weeks
before birth.
Go to timing-is-everything.ca
for more details on how to
maximize colostrum production. † First year doses should be 

 at least 3 weeks apart

Peak Colostral
Antibody Development

occurs 2-5 weeks
  before calving1

Initial vaccination
6-9 weeks before calving

First year booster
3-6 weeks before calving†

Annual booster
3-6 weeks before calving

Ca
lv

in
g

Reference:  1. Morrow DA, editor. Current Therapy in Theriogenology:
Diagnosis, treatment, and prevention of reproductive diseases in animals.
Philadelphia (PA): WB Saunders; 1980:1143 pp.

Zoetis™ and ScourGuard™4KC are trademarks of Zoetis or 
its licensors, used under license by Zoetis Canada Inc.
©2014 Zoetis Inc. All rights reserved.   SCG-075   SCG4 JADP05 0114EWhen the time is right.

Blood levels are highest two weeks post vaccination.
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VERIFIED BEEF PRODUCTION VERIFIED BEEF PRODUCTION   
IN SASKATCHEWANIN SASKATCHEWAN  

Cattle producers in Saskatchewan can qualify for funding provided 
through Growing Forward 2, a federal-provincial-territorial initiative 

To Be Eligible, Beef Producers Must Have:   
$2,500 in Cattle Sales   

Completed VBP Training  
Not Claimed Previously 

Funding is available for 50% of approved equipment costs up 
to $750 per producer.  Eligible equipment includes:  
chute neck extenders / livestock weigh scales /  
record keeping software  
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TOWN DATE FACILITY & TIME EVENT PARTNER 
TURTLEFORD JAN 27, 2014 (MON) SENIOR CENTRE—1:30PM N SASK RIVER AEGP 

ESTEVAN JAN 29, 2014 (WED) LEGION HALL—2:00PM U. SOURIS AEGP 

CHAPLIN JAN 29, 2014 (WED) LEGION HALL—1:30PM OLD WIVES AEGP 

THEODORE FEB 3, 2014 (MON) REC. COMPLEX—1:30PM ASSINIBOINE AEGP 

MAIDSTONE FEB 3, 2014 (MON) UNITED CHURCH—2:00PM (CST) N SASK RIVER AEGP 

SPIRITWOOD FEB 5, 2014 (WED) PIONEER CENTRE—1:00PM SK MINISTRY OF AG 

LEADER FEB 6, 2014 (THU) COMMUNITY HALL—1:30PM S SASK RIVER AEGP 

ASSINIBOIA FEB 6, 2014 (THU) CANALTA HOTEL—1:00PM SK MINISTRY OF AG 

OSLER FEB 7, 2014 (FRI) YOUTH CENTRE—1:30PM S SASK RIVER AEGP 

WYMARK FEB 10, 2014 (MON) MENNONITE CHURCH—2:00PM SWIFT AEGP 

MAPLE CREEK FEB 13, 2014 (THU) ROYAL CAN LEGION—2:00PM SWIFT AEGP 

HAFFORD FEB 14, 2014 (FRI) SENIOR CENTRE—1:30PM N SASK RIVER AEGP 

SHAUNAVON FEB 19, 2014 (WED) CULTURAL CENTRE—2:00PM SWIFT AEGP 

WADENA FEB 19, 2014 (WED) SENIOR CENTRE—10:00AM SK MINISTRY OF AG 

LANIGAN FEB 24, 2014 (MON) HERITAGE CENTRE—1:00PM SK MINISTRY OF AG 

WATROUS FEB 26, 2014 (WED) HERITAGE ROOM—1:00PM SK MINISTRY OF AG 

LUCKY LAKE FEB 28, 2014 (FRI) COMMUNITY CENTRE—1:30PM S SASK RIVER AEGP 

CRAIK MAR 3, 2014 (MON) LEGION HALL—1:00PM WASCANA AEGP 

MEADOW LAKE MAR 4, 2014 (TUE) SENIOR CENTRE—1:00PM BEAVER RIVER AEGP 

STRASBOURG MAR 5, 2014 (WED) WILDLIFE HALL—1:00PM SK MINISTRY OF AG 

KILLDEER MAR 6, 2014 (THU) COMMUNITY HALL—1:00PM SK MINISTRY OF AG 

ON-FARM FOOD SAFETY TRAINING 
2014 WINTER WORKSHOPS 

Producers need to  
complete the Verified 

Beef Production training 
in order to be eligible  

for equipment funding.   
The training can be  

completed by attending 
a workshop or taking 

the online course—both 
offered at no cost! 

 
Beef producers that are  
interested in attending  
a VBP Workshop can  
refer to the list on the 

left for locations nearby.   
 

Please RSVP for the 
workshop you are  

interested in attending 
by contacting:  

Coy Schellenberg -  
Provincial Coordinator 

for VBP in Sask. 
 

Workshops that do 
not get enough  
interest will be  

cancelled, so please 
RSVP! 
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C At t L e M e n ’ s  Yo U n G  L e A D e R s

This program began in 2010 with an Alberta pilot project 
and rolled out nationally in 2011. To date, there have been 52 
mentees paired with 54 mentors. 

The CYL program provides participants between the ages of 
18 and 35 with a combination of formal and informal opportuni-
ties to learn from existing beef cattle industry leaders. Selected 
mentees or candidates are paired with a mentor that best suits 
their areas of interest. 

A total of 16 participants are matched with mentors annually. 
The mentees are matched with their mentors in May each year 
and the tutelage continues for  about ten months. There is no set 
time frame that the participants follow – it’s an agreed upon 
communication commitment between the parties.

Candidates are given a yearly budget of $2,000, to allow 
them to travel to meet up with their mentor at various beef 

industry events. 
The CYL program also offers options for the participants 

to attend  numerous industry events such as the Internation-
al Livestock Congress (ILC), the Beef Value Chain Roundta-
ble in Ottawa or/and Calgary, the CCA Annual General Meet-
ing in Ottawa, the CCA Semi-Annual Meeting and other 
beef-related national and international events throughout 
the year. 

This series will listen in on the dialogue between the men-
tor and the mentee – an arm chair mentorship if you will. It 
will provide the reader a front row seat for the passage of 
knowledge between the program participants.  

The mentors both teach and learn from their mentees and 
vice-versa. It is a communication transfer between two gen-
erations – a peer exchange - with the CYL as the catalyst.

Mentoring�the�next�generation
This is the first in a series focusing on both the mentees and the mentors 
involved in CCA’s Cattlemen’s Young Leaders (CYL) Program. 

Be an AGvocate
Help tell the real story of a Canadian agriculture

To reach its full potential, everyone in ag needs to speak up and  
speak positively.

Agriculture More Than Ever is an industry-driven cause to create  
positive dialogue about Canadian ag. Together we can share the  
facts and stories that make this industry special. 

It’s easier than you think – visit AgMoreThanEver.ca and find out  
how you can get involved.
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hirTy-fivE yEAr oLD Noa Mul-
lin of Feversham, Ontario, first read 
about the CYL program in an Ontar-
io beef magazine and promptly ap-
plied for the 2013 edition.  As one of 
the country’s semi-finalists, he at-

tended the Canadian Cattlemen’s Annual General 
Meeting held in Ottawa in March of 2013, and was 
selected to participate in the program.

“I grew up on my family’s beef backgrounding 
operation in Grey County, Ontario. We bought up 
to 400 calves annually out of the west and fed them 
hay all winter, grassing them the following sum-
mer. We then sold them as yearlings in the fall,” 
recounts Mullin. 

“Today, my family runs a hay exporting business 
and a small chain of retail pet stores. My primary 
work is on a mixed farm operation, but I continue 
to work in the family businesses.”

Mullin’s father started the export hay business 
30 years ago, which typically supplies the high end 
horse market. They export hay all over the world 
which is fed to polo horses, thoroughbreds and 
jumpers. Florida has become a big destination for 
the hay. They annually ship about 120,000 40 to 50 
lb. hay bales.

Out of high school, Mullin headed west where 
he worked on a harvest crew out of Lethbridge and 
then a seismic crew in the oil field in winter. 

“I wanted to get as far away from the farm as pos-
sible yet ended up working on a harvest crew,” ad-
mits Mullin.

“I got into wrenching on the big machines in the 
oil patch and when I returned home after a couple 
of years, I went to college to take mechanical engi-
neering. I later switched to the motive power tech-
nology program which is an advanced diesel tech-
nician program.”

t

conTinued on page 20  >>

By BoNNie warNyca

Noa’s kids showing their first 
4-H steers in Ontario.  |  MUllIN 

FAMIlY Photo 
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While in college, Mullin joined the military as 
an army reservist specializing in military vehicles. 
He enjoyed every minute of the training from field 
craft to weapons.  

At such a young age, Mullin has a varied work-
ing past which included working for an eastern big 
equipment manufacturer after college, which he 
was convinced would be his final workplace.  

“No matter what I worked at, I always felt the 
pull back to agriculture and the cattle industry,” 
says this young entrepreneur. 

“But while I love the cattle and the livestock, I’m 
more passionate about the business side of the 
equation.”

Initially, Mullin was hesitant to apply to the CYL 
program, uncertain whether his credentials and 
his interest in the business side of the industry fit 
the criteria. But the CYL Program paired him with 
the perfect mentor.

Enter Marty Seymour, CEO of the Canadian 
Western Agribition. Seymour has built a whole ca-
reer in agri-business.

“When Agribition was first approached to help 
with the CYL program, we initially felt that it could 
be a total CWA board endeavour. But the more we 
learned about the interactions of the program par-
ticipants, we felt that a one-to-one mentorship 
would work best,” says Seymour.

 “Noa and I were first introduced at the Cana-
dian Cattlemen’s Association annual meeting in 
March of 2013, and we have kept up a telephone 
dialogue ever since. He shadowed me the week of 
Agribition last November, attending morning 
board meetings, staff and press briefings, and 
CWA events. He sat in on some of the conflict res-
olution meetings that undoubtedly arise with 200 
staffers, 400 volunteers, 400 trade show exhibitors 
and 1,000 livestock exhibitors. We also hosted 

127,000 visitors in 2013.”
“As it turned out, Noa’s professionalism and business acumen was a 

natural fit for CWA. He was able to spend time with not only myself, but 
our president Reed Andrew and some of the staff members.”

Seymour’s leadership style is to pitch in wherever he is needed, wheth-
er on the end of a shovel or helping to move a panel. He is of the belief 
that there must be a balance between the heavy lifting and the delega-
tion. 

“I don’t ask others to do what I am not prepared to do,” says this CWA 
show manager. “We refer to CWA as a bit like planning 90 weddings. 
There is laughing, crying, and some differences of opinion. I’ve learned 
to listen to both sides of every conflict before determining a solution. It 
was important that Noa was involved in every aspect of the show both 
in front and behind the scenes. I think it was a game-changer for him.”

“Noa is interested in international marketing, leadership and people 
management and he was able to experience all of these aspects at CWA.”

Mullin loved his week at Agribition and walked away with an impres-
sive learning experience.

“I was able to work with the whole CWA executive team, staff and vol-
unteers and they openly shared their experiences,” says Mullin. ‘

“I learned a valuable lesson in people management and problem solv-
ing. Marty reserves judgement on any issue until he has heard all sides 
involved. When disputes arise, it’s human nature to want to go to the 
top dog, but often times it could have been handled by another team 
member.”

“It was a good example of emotional intelligence, keeping ones emo-
tions in check no matter what the issue.”

Seymour and Mullin have telephone conversations every few weeks. 

>>  conTinued from page 19

We need to retake 
the photo of duct 
tape and baler 
twine and show 
the business side of 
our livelihood in 
all its diversity.

—�Marty�seyMour,��
Ceo,�CanaDian�Western�agribition
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The times of day vary from 7 a.m. to the end of the work day. 
“Noa is an interesting dynamic,” says Seymour. “He does a 

lot of reading and homework and has recently tapped into a 
leadership series playing on YouTube which opened the door 
to inviting other mentees to the conversation. It’s creating a 
community of people sharing their thoughts.”

As for Noa, the CYL program participation doesn’t have to 
end with his year-long tenure in March. Alumni are able to 
apply to attend future ag-related conferences.

“This program has been such a door-opener. I attended the 
Straw Man conference in Toronto where leaders from agri-
food, agri-business and the cattle sector were all involved,” 
recalls Mullin.

“They handed me their business cards and urged me to call 
if I needed anything. This kind of opportunity just doesn’t 
happen to everyone and I’m going to make the best of it.”

Seymour sees the CYL program as an investment into the 
future of the ag industry and views the mentor/mentee rela-
tionship as a peer-to-peer communication. 

“I’m a huge advocate of the greater agricultural story. Ev-
eryone involved in this industry from the cattle producer, to 
the ag media is in the agriculture business. We need to retake 
the photo of duct tape and baler twine and show the business 
side of our livelihood in all its diversity,” says Seymour. 

“It is young agri-business people such as Noa that will drive 
the agriculture policy into the future.”

Seymour and Mullin at the 2013 Canadian Western Agribition 
discuss management decisions.  |  Photo BY BoNNIE WArNYCA

The ranch where performance 
is no accident!

BULL VIDEO ONLINE 
www.rawesranches.com

PERFORMANCE TESTED 
CHAROLAIS BULL SALE

TUESDAY,
FEBRUARY 18TH

AT THE RANCH, 
STROME, AB

John & Myrna
780.376.3598

Philip & Marie
780.376.2241

When you want more pounds... 
When you want more uniformity... 
When you want more selection...

Rawes
Ranches Ltd. 

Come to the 
Auction Sale!

31st Annual

130
two year olds
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Thursday night Sca industry reception

       SCA at 

agribition
cA STAff AnD directors were busy at the 2013 
version of Agribition. SCA is a major sponsor of the 
event and part of the sponsorship package includes 
handing out championship banners for many of the 
cattle competitions.

SCA works with Agriculture In The Classroom to 
host grade 7/8 students in our barn booth, as part of the Ag-
Mazing Challenge. 

Groups of students attending Agribition are given a list of 10 
booths to locate on the grounds, then ask questions specific to 
that booth. Participation has been a great way to connect with 
students and teachers, to get them up to speed on the benefits 
the cattle industry provides to the environment, economy and 
their dinner menu.

In 2013, there were also groups of grade 11/12 students stop-
ping by. The provincial Ministry of Education is in the process 
of revising the high school science curriculum and students of 
teachers test driving the new curriculum stopped by with 
questions about the cattle industry in Saskatchewan.

SCA staff were involved in the ‘What’s On Your Fork’ booth 
in the trade show area of Agribition this year, along with other 
protein groups such as turkey, egg and chicken. 

Between the two booths, staff handed out more than 5,000 
print brochures and information pieces to consumers. They 
also answered a wide range of questions, ranging from cattle 
production and the environment to advice on cooking various 
cuts of beef.

A local chef was on hand at noon on Thursday to provide a 
cooking demonstration. Sean Hale prepared blackened flank 
steak tacos, then provided samples for consumers to taste.

s C A  A C t i v i t i e s

STory aNd PhoToS By Bill STraUTMaN

hE ScA hoSTS an annual Industry Recep-
tion on Thursday evening of Agribition, up-
stairs at the Queensbury Centre.

Producers attending the show, industry reps 
working at the trade show and producers work-
ing in the barns are all welcome to come up to the 

reception, enjoy roast beef on a bun and meet with SCA direc-

tors or other members of the Saskatchewan beef industry.
Farm Credit Canada and JGL sponsored the beef and guests 

have access to a cash bar. Minister Lyle Stewart provided a 
welcome from the province, then stayed and visited with pro-
ducers through the evening.

The reception provides a meeting place for members of the 
cattle industry after a day at the show. 

s

Guests at the SCA Industry Reception were 
treated to tender, juicy roast beef on a bun, 
cooked to perfection by the chef at Evraz 
Place.  

t
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TOP LEFT: Local chef Sean Hale provides a beef cooking 
demonstration at the ‘What’s On Your Fork’ booth, preparing 
blackened flank steak tacos.  

ABOVE RIGHT: As part of its sponsorship package, the SCA 
provides banners to Agribition cattle show winners. Paula 
Larson, SCA director from District 7 and a cattle producer 
from D’Arcy, presents an SCA banner for the Maine-Anjou 
Grand Champion Bull.  

LEFT: Tom Benson, with Farm Credit Canada (left) and Bill 
Jameson with JGL, sponsored the beef for the SCA Industry 
Reception, Thursday night at Agribition.  

BOTTOM LEFT: Patty Englund, project manager at SCA, 
works the ‘What’s On Your Fork’ booth at the consumer 
trade show during Agribition.  

TOP RIGHT: Brad Welter, Saskatchewan Cattle Feeder 
Association representative on the SCA Board of Directors, 
answers questions from Grade 7 and 8 students about the 
Saskatchewan beef industry. The students were taking part 
in the AgMazing Challenge, developed by Saskatchewan’s 
Agriculture In The Classroom.  
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By Shirley ByerS

iM oLEkSyn tweets and uses his smart 
phone to record notes and take pictures.  
Levi Hull Facebooks and might start 
tweeting. Duane Thompson is on Face-
book, mainly to keep in touch with his 
grown children, but he wouldn’t be 

without his iPhone.  
When it comes to technology, one size does not 

fit all. 
Oleksyn and two brothers farm and ranch near 

Prince Albert, Saskatchewan. They crop around 
5,000 acres and maintain a herd of 300 cows — 
concentrating on a hybrid breeding program us-
ing horned Hereford, Red Angus and Charolais. 

“It’s a joint operation but the ranch is my re-
sponsibility,” he says. 

Oleksyn set up a Twitter account three years 
ago, and it’s been a useful tool in his business. He 
says it’s especially helpful for two types of mar-
keting — he can keep up-to-date with cattle 
prices, he can market himself, the agricultural 
community and the cattle industry to potential 
customers and consumers.

He’s heavily involved in research, both pro-
vincially and with the Canadian Cattlemen’s 
Association, and passes new scientific infor-
mation on to people who follow him on Twit-
ter. Followers might be next door or they 
might be across the ocean.  

“There’s a divide between cattle and grain, 
between urban and rural. I can help to bridge 
that divide by showing my followers what happens 
on a working farm, be it walking outside at 2 a.m. during calving season, 
putting up silage, a trip to the vet college or showing the dogs working 
the cattle,” he explains. 

“Here’s our production. Here’s what’s happening. It’s entertainment 
and knowledge at the same time.”  

 Oleksyn feels that Twitter can be a valuable tool, but there is that 
danger of getting into a narrow focus, following and being followed by 
people all of the same mindset. One must be conscious of that. It’s im-
portant to challenge some of the thoughts and processes out there and 
ask questions. The connection needs to be malleable; it needs to allow 
for growth. 

 To people hesitant about getting involved, he says it’s like learning 
anything else. Enjoy it. Have a bit of fun with it. Don’t be too serious and 
don’t believe all you read out there.

s o C i A L  M e D i A

Producers use social media 
for ranch management

t
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ABOVE: Levi Hull says that social media helps him stay in touch with 
his friends and the cattle industry. He can acquire information on crops, 
such as corn, that is new to him and help to educate the non-farming 
public about life and work on the farm.  |  Photo CoUrtESY oF WEStErN BEEF 

DEVEloPMENt CENtrE

At Willowbrook, Saskatchewan, about 
22 km west of Yorkton, Levi Hull farms 
with his partner and his parents. He’s all 
about Facebook. 

“We calve almost 1,000 cows. We cus-
tom feed some feeder calves plus our 
own calves, so we probably have 1,400-
1,600 calves in the feedlot from Novem-
ber to April. Our own herd is mainly 
Angus cross,” says Hull. 

 He began growing corn about four years 
ago, for silage and grazing. It’s predomi-
nantly what they’re feeding the back- 
grounding calves.  So far he’s not on Twit-
ter, but he might sign up for an account. It 
would be a good way to follow crop trends 
and learn more about growing corn. 

 In the meantime, he finds his con-
tacts on Facebook are invaluable. Not 
only can he keep in touch with friends 
from across Canada but people he got to 
know when he was at Olds College. He 
can find out what cattle are trading at, 
check general news and zero in on in-
dustry news. He gets the Canada Beef 
News feed through Facebook. 

 As Oleksyn does with twitter, Hull 
uses Facebook as a tool to educate the 
non-farming public. 

“Today I’m out in the corn field mov-
ing cows and processing. People in the 
city don’t understand that. I take a pic-

ture and explain what I’m doing and it 
goes onto Facebook,” he says.

 “Facebook can also give its users a 
venue to voice their opinions. Then an 
organization such as SCA can see what’s 
out there, what people are talking about 
and take it to government.”    

There was a time when he thought 
Facebook was a waste of time. But at col-
lege he was encouraged to get on the pop-
ular social media site.  Now he’s a believer. 

“It still has its issues,” he says, “but I 
think the benefits outweigh the nega-
tives.” 

At Kelliher, Saskatchewan, about 140 
km north of Regina, Duane Thompson 
runs a mixed farming operation and a 
small feedlot.  He calves about 1,000 
cows. Half of his 7,000 acres are in for-
ages; half in grain. He puts up all his 
own feed.  

 He uses Facebook minimally, mainly 
to keep in touch with his grown chil-
dren. He has noted that organizations 
such as the Western Beef Development 
Centre and a couple of other groups that 
are of interest to him are on Facebook.  

“But I find there’s not enough hours 
in the day to try to cover all those things 
. . . no, I don’t spend a lot of time on that,” 
says Thompson.

 The one piece of technology that he 

would never part with is his iPhone. 
He’s created a program that allows him 
to make notes on individual cows.

“I’ve got every animal in my herd item-
ized on my phone,” says Thompson. “If I 
see problem, I make a note on my phone. 
When that animal comes through the 
chute, and we wave the RFID (radio-fre-
quency identification) reader in front of 
it, the information saved on my phone 
comes up on my screen.” 

He has a spreadsheet listing all his 
equipment and all the serial numbers, 
plus the filters that belong with them. 
When he’s in a dealership he has all the 
information he needs to find the correct 
item. He’s also entered information on 
medical treatments for the cattle and 
feed/mineral concentrate recipes. 

 Basically he can carry his calving 
book, his farming book, his machinery 
book and his phone book with him 
wherever he goes. 

“I’d have to carry a filing cabinet around 
with me to have the amount of informa-
tion I have on my phone,” he says. 

Currently, Thompson is working with 
Kathy Larson of the Western Beef Devel-
opment Centre, exploring the idea of 
creating an app to aid cow/calf producers 
in gathering the necessary information 
for cost of production.  

I carry my 
calving 
equipment, 
phone and farm 
books with me 
on my iPhone. 
� —�Duane�thoMPson,�ProDuCer
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R e s e A R C h

By keri dalMaN

Zero-Till
openers and sod-seeding alfalfa

R EcEnTLy coMPLETED research at 
the Western Beef Development Centre 
(WBDC) looked at the following questions: 
Will modern zero-till openers work to sod-
seed pastureland? Are some openers better 
than others? Is it better to apply herbicide 

before sod-seeding for pasture rejuvenation?
Researchers at WBDC, a division of the Prairie Agri-

cultural Machinery Institute (PAMI), participated in a 
year-long study funded by the Agriculture Develop-
ment Fund and supported by six machinery manufac-
turers. They tested six different commercially-available 
zero-till openers for sod-seeding alfalfa, all with hy-
draulic, independent depth control.

A glyphosate component was also added to their proj-
ect. Half the plots were sprayed before planting alfalfa 
to see if it aided in alfalfa plant establishment.

“A number of years before, other research was done 
on pasture improvement using glyphosate for vegeta-
tion control, then seeding alfalfa,” notes Paul Jefferson, 
Vice President of WBDC.

At that time, in the mid-1990s, they used double-disc 
and hoe openers to seed the alfalfa, as that was the tech-
nology available. The research showed promise for the 
practice, but concerns were raised about the lack of 
depth control and the cost of the glyphosate.

Fast-forward a few years and with the drop in price of 

glyphosate and major advancements in zero-till seed-
ing equipment, new research was required.

“Thanks to the zero-till seeding industry in Saskatch-
ewan, there are a variety of openers available – side band, 
chute, and wing, to name a few. This study looked at how 
a range of commercially-available openers would work 
when it came to sod-seeding,” says Jefferson.

In a split-plot experiment at the WBDC’s Termuende 
Research Ranch, half the plots on a field of old crested 
wheat grass were sprayed with glyphosate before alfalfa 
was seeded, and half were not.

Two control plots included one that was not tilled by 
the opener and had no seed applied, and another that 
was drilled, with no seed applied. These plots were 
meant to differentiate between new growth and re-
growth, and the effects tillage alone may have had.

A specialized PAMI plot drill, with accurate seed meter-
ing and draft measurement equipment, was equipped 
with five identical seed-opener shanks for each treatment.

The openers included narrow knife (3/4”), paired-row 
(3/4” deep band), paired-row (same plane), sideband 
(3/8” deep band), sideband (same plane) and twin shank. 
Openers were donated to the study by Morris Industries, 
Atom-Jet Industries, Dutch Industries, Seedmaster, 
Bourgault Tillage Tools and Case New Holland.

Alfalfa was planted in a plot using each type of opener. 
This ensured the equipment used on each plot was the 

WBDC tests zero-till openers to 
sod-seed pastureland.  |  Photo 

CoUrtESY oF WEStErN BEEF DEVEloPMENt CENtrE



26   |   ConneCtion  FeB/MAR 2014   |   2727   |   ConneCtion  

same, except for the opener. The only exception was with the 
twin shank, which required the whole shank assembly to be 
changed.

The goal of the study, Jefferson says, was to look at the seed-
ling establishment of alfalfa, and measure the draft of each 
opener.

The pasture land they selected for the study was typical for 
east-central Saskatchewan, complete with mole hills, gopher 
holes and cow pies.

“It’s very rough — typical pasture,” Jefferson said, adding 
that the soil at Termuende Ranch is an Oxbow sandy loam.

The alfalfa was seeded in June 2011. Seedling counts were 
done in July, and yields taken in August. At the close of the 
one-year trial, two things were clear — that no matter the 
type, the zero-till openers worked for sod-seeding pasture. 
And glyphosate application had a much greater effect on al-
falfa establishment than any of the openers.

The count and plant size of the alfalfa seedlings were signifi-
cantly higher on the plots where glyphosate was sprayed than 
on the plots where alfalfa was seeded among competition.

“We had higher counts and larger alfalfa seedlings where 
we had sprayed,” said Jefferson.

The difference in seedlings per metre between the glypho-
sate and non-glyphosate plots was significant — 52.2 seed-
lings per metre on the plots where the herbicide was applied, 
and 22 on those plots without herbicide.

And while the plots with no herbicide application had 
higher forage yields - 3,036 kg/ha to 2,358 kg/ha - the per-
centage of alfalfa in that yield was far different — 1.6 percent 
in the plots with no herbicide application compared to 37.2 
percent in those with.

Even two years after the study closed, the rows of planted 
alfalfa on the plots which used herbicide were visible.

Jefferson notes this indicates that when producers spray 
crested wheatgrass, it doesn’t have to be replanted. It comes 
back naturally from seed present in the soil. Killing it off for 
a few months allows the alfalfa time to establish and get 
stronger before grass competition moves in.

“The alfalfa gets bigger and is better able to compete,” he 
says.

Using this technique gives a producer more assurance that 
the alfalfa planted will contribute to the yield of the pasture-
land and improve the forage quality as well.

As for the openers, they all worked, but one did not stand 
out as better than any of the others.

“The openers didn’t differ that much,” Jefferson said. “All 
performed fairly well, with accurate seed placement and depth 
control.”

There was no difference in alfalfa seedling establishment, 
forage yield, or botanical composition among the openers.

Project manager Nathan Gregg of PAMI noted the research-
ers were pleasantly surprised by the field finish of the openers.

“We had expected some poor results when it came to field 
finish. We had thought the narrow-knife openers would be 
the only ones to slip in, with low soil disturbance and low 
draft, but they all performed that way,” says Gregg.

Even the broad-pointed paired-row openers resulted in 
only marginal soil disturbance, though those openers and 
the sideband openers had the second-highest draft measure-
ments of the different opener styles tested.

“We were excited to see that what we expected to be poor 
performance wasn’t necessarily that way,” he said.

The only real difference was with the twin shank opener, 
which had the highest draft requirement.

“It wasn’t prohibitive, but it was a notably rougher field fin-
ish when we used the twin shank, as it often turned up a rib-
bon of sod cut by the two knives,” said Gregg.

Jefferson says the trial showed that if producers own or 
have access to a modern zero-till seeder with adequate depth 
control, they can use it for sod reseeding or pasture rejuvena-
tion work. PAMI is looking for funding for a larger trial at 
different soil types and pasture grasses.

Keri Dalman is the communications co-ordinator with the 
Western Beef Development Centre, a division of PAMI in 
Humboldt. 
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a time of reflection
Where have we been?
The cycle continues. Beef prices hit-
ting highs and lows, international 
trade talks breaking down, consolida-
tion of the packing industry, govern-
ments’ agriculture policy changes, en-
vironmental stewardship, the respon-
sible care of livestock, BSE and the list 
goes on. A lot of moving parts in a busi-
ness of constant change. 

In some cases, the challenges ap-
pear new.  With a second look, they 

remind us we have to stay in front of the curve to remain competitive.

Where are we now?
The United States remains a key market to Canadian beef production. 

Since the beginning of the last century, Canadian cattle producers have 
struggled to open, maintain and grow access to this important market. 
While politicians and industry representatives have worked hard to open 
other markets throughout the world, and have had some success, the U.S. 
market is still very important to Saskatchewan producers. 

The U.S. and Canadian cattle industries are very similar. With the 
passing of time, the two industries have integrated their breeding pro-
grams, developed similar technologies, adopted like-minded scientific 
principles and fought common battles against animal disease.

While common concerns and interests have brought cattle producers 
together on many issues, others agendas and economic goals have led to 
protectionism.

The recent announcement of a Comprehensive Economic and Trade 
Agreement (CETA) with the European Union (EU), gives the Canadian 
beef industry broader trade access in European export markets. 

The European market holds great opportunity 
for Canadian beef and veal. Discussions around CE-
TA have been ongoing since 2009. 

Since 1997, Canadian beef has been included in 
the Hilton quota which is limited to high grading 
beef finished on high energy ration. That quota has 
had a duty rate of 20 percent on 14,950 tonnes of beef 
shared with the United States.  Under CETA, the 
duty rate for Canada’s Hilton quota will be reduced 
from 20 percent to zero.  Two new duty free quotas 
will make up the remaining 50,000 tonnes. 

Canada also continues to have access to export an 
additional 45,000 tonnes of beef to the EU through 
the Global quota, to which Canada will continue to 
have shared access with other suppliers. 

Additionally, Canada will gain unlimited duty 
free access to the EU with live cattle, genetics, most 
offals, tallow and rendered products, processed 
beef products, plus hides and skins - effective im-
mediately. 

Where are we going?
Premises Identification is slowly becoming a re-

ality in Saskatchewan. The Saskatchewan Prem-
ises Identification (PID) system is an integral part 
of Canada’s traceability system. PID facilitates 
linking livestock to geographic locations for plan-
ning and responding to animal health issues and 
emergency response.

PID is one of three pillars in a livestock trace-
ability system. The other two pillars are animal 

C e o  R e p o R t
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identification and animal movement 
reporting. The national traceability 
system is expected to encompass all 
livestock species produced in Canada. 

The SCA is part of an industry advi-
sory committee working on agriculture 
plastics recycling with Saskatchewan 
Environment. SCA is concerned that, 
under the current proposal, it will in-
crease producer costs and do nothing to 
resolve the problem. It seems likely the 
program will go ahead with the recy-
cling of grain bags only, until there is a 
solution to the issue of foreign material 
in twine and netwrap.

Cattle price insurance has been an-
nounced by the provincial government 
and we await the details of the program. 
This will be a risk management tool 
producers will be able to use when it 
makes sense to do so.

Saskatchewan is a primary beef pro-
duction centre in Canada, second only 
to Alberta. Saskatchewan must focus 
on the sustainability of beef produc-
tion. A dedicated commitment is need-
ed from all players in order to maintain 
and expand current beef production ca-
pacity, specifically in terms of risk man-
agement to ensure beef producers have 
the tools required to grow and be eco-

nomically viable.  
The need for a Livestock Assurance 

Fund is clear and has beef producers 
support. Work continues on the details 
of the program to ensure it achieves the 
desired outcomes, including risk pro-
tection for non-payment. There must 
be continued collaboration between in-
dustry stakeholders and the provincial 
government for the Assurance Fund to 
see the light of day.

Uptake remains relatively low for forage 
insurance. The protection is expensive for 
the coverage and quality is difficult to 
measure. Producers need a feed risk miti-
gation tool which will reduce the risk of a 
low yield due to weather or disease. The 
SCA is working to identify other options to 
enhance the existing program or develop 
a different model altogether.

Producers fund beef cattle research 
at the national and provincial levels. A 
review of all provincial research has 
taken place and the SCA supports the 
work that has occurred in this area.

Producers, through the SCA, have 
made a major financial commitment to 
the relocation of the Beef Cattle Research 
Teaching Unit (BCRTU). The University 
of Saskatchewan is moving forward with 
the development plans for the BCRTU. 

Stakeholders have provided input into 
priorities, governance and how current 
resources can be utilized to most effec-
tively use the dollars available. 

It’s time for decisions to be made.
Work continues to address the short-

age of workers in rural Saskatchewan. 
This is both a provincial and federal 
government initiative and requires a 
cohesive strategy which addresses the 
goals of both levels of government and 
producers.

The SCA has been made aware of an 
increase in livestock predation by 
wolves, coyotes and ravens. The current 
program provides good protection, but 
it needs some improvements in terms of 
identifying losses, particularly in the 
case of wolf losses.

That brings us to where we are today. 
There is reason to believe prices will re-
main strong for some time. With the 
opening of new markets and the resolu-
tion of existing trade disputes, there is 
a feeling of optimism as we leave winter 
in the rear view mirror. 

Let’s hope that 2014 brings spring 
rains and excellent returns.

craiG doUGlaS
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waNTed:
cattle producers to read to local elementary school classes

By Bill STraUTMaN

AnADiAn AgricuLTurE Literacy Week, an initiative of Agricul-
ture in the Classroom (AITC) programs across Canada, is an opportu-
nity for agricultural producers to provide positive messages about the 
industry to elementary school children and teachers.

The Saskatchewan branch of AITC is in the process of lining up farm-
ers and ranchers to take an hour out of their day to visit a local school 

and read a book about agriculture to grade 3, 4 or 5 classrooms.
The SCA thinks this is a great opportunity for the cattle industry to meet with 

school kids and teachers to talk about where their food comes from and how the cat-
tle industry functions. Producers can talk about environmental stewardship, animal 
welfare issues and benefits cattle producers provide to the environment, plus wildlife 
habitat, food security and any other topics that come up in the discussions.

AITC will contact schools and provide details about the program, and provide a 
suitable book for the producer to read and leave with the school. AITC staff will work 
with producers to discuss ways to engage students during the visit and provide agri-
cultural resources for the class to keep after the visit.

If you are a cattle producer that would like to get involved, please contact the SCA 
office in Saskatoon, at 306-665-2333, and talk to Bill or Patty. You can also connect by 
email, at communications@saskbeef.com or info@saskbeef.com.  

We will work with AITC to connect you with schools that would like to have pro-
ducers visit their class rooms.

A G  L i t e R A C Y

C

ag literacy week  
March 3-9, 2014 
an opportunity to get  
agrculture in The  
classroom.

Clinton Monchuk, 
a grain and 
cattle producer 
from Lanigan, 
is planning to 
read to students 
in a Saskatoon 
elementary 
school classroom 
again this year.  
|  Photo CoUrtESY oF 
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Davidson Gelbvieh & 
Lonesome Dove Ranch
Vernon & Eileen Davidson

306-625-3755
davidsongelbvieh@sasktel.net

www.davidsongelbvieh.com
Tara & Ross Davidson & Family 

306-625-3513
lonesomedoveranch@sasktel.net

www.davidsonlonesomedoveranch.com

Twin Bridge Farms Ltd.
Ron, Carol, Ross, Gail, Owen

& Aaron Birch
Ron & Carol 403-792-2123

Aaron 403-485-5518
Lomond, AB

aaron@tbfarms.ca 
www.tbfarms.ca

EYOT Valley Ranch
Lynne & Larry Fecho

780-718-5477
Millet, AB

perfecho@aol.com
www.evgelbvieh.com

Keriness Cattle Company Ltd.
Kert Ness - 403-860-4634

kertness@shaw.ca
Joe Ness - 403-852-7332

Airdrie, AB
jonus@telus.blackberry.net

Fir River Livestock
Dave Hrebeniuk - 306-865-6603

Darcy, Renee, Colt & 
Kenzie Hrebeniuk

306-865-7859
Hudson Bay, SK

firriver@xplornet.com
www.gelbviehworld.com

V&V Farms
Vern & Vivienne Pancoast 

403-548-6678
Redcliff, AB

vvfarms@xplornet.com

Foursquare Gelbvieh
Roger & Kim Sayer

403-875-8418
Carstairs, AB

rogerandkimsayer@yahoo.ca

Prairie Gelbvieh Alliance Sale Group
Kirk Hurlburt - 306-222-8210
hurlburtlivestock@sasktel.net
Wayne Selin - 306-793-4568

loisselin@hotmail.com

Gelbvieh Stock Exchange Sale Group
Don Okell - 403-793-4549

jenty@eidnet.org
www.jentygelbviehs.com

Gary or Nolan Pahl - 403-977-2057
garypahl@shockware.com
www.towerviewranch.com

Wade Watson - 403-528-7456
wjw@cciwireless.ca
www.watsoncattle.ca

Royal Western Gelbvieh
Rodney & Tanya Hollman

403-588-8620
Innisfail, AB

rodscattle@platinum.ca
www.royalwesterngelbvieh.com

Maple Grove Gelbvieh
Lee & Neal Wirgau

204-278-3255
Narcisse, MB

maplegrove@xplornet.com

Nelson Gelbvieh
Duane Nelson  - 403-331-9086

Glenwood, AB
nelson.lad@gmail.com

Stone Gate Farm
Darrell & Leila Hickman

780-581-0077
Vermilion, AB

darrell.hickman@lakelandcollege.ca

Dayspring Cattle
Dan & Marilyn Nielsen 

Adam Nielsen -403-887-4971
Sylvan Lake, AB

www.dayspringcattle.com

Man-Sask Gelbvieh Assoc.
c/o Lee Wirgau  - 204-278-3255

Narcisse, MB
maplegrove@xplornet.com

Gelbvieh Association of 
Alberta/BC

c/o Merv Tuplin - 780-450-1280
Edmonton, AB

mervtuplin@gmail.com

5160 Skyline Way NE, Calgary, Alberta T2E 6V1
Ph: 403.250.8640 • Fax: 403.291.5624

Email: gelbvieh@gelbvieh.ca • www.gelbvieh.ca
CANADIAN GELBVIEH 

ASSOCIATION
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They both have a lifelong 
effect on your calves.

The right bulls improve the performance of your
entire herd. One episode of scours can set them

back for the rest of their lives. 
Protect your investment. Maximize colostrum 

quality in terms of preventing scours by using 
ScourGuard™ 4KC when the time is right. 

Visit timing-is-everything.ca to calculate 
the best timing based on YOUR expected 

calving dates and find out how to receive 
a free vaccinator with your next purchase 

of ScourGuard 4KC.*

WHAT 
DO SCOURS 
VACCINATION 
AND YOUR BULL
INVESTMENT 
HAVE IN 
COMMON?

When the time is right.

* Offer valid with a minimum purchase of 100 doses of ScourGuard 4KC
from a Canadian veterinary clinic. While supplies last.

Zoetis™ and ScourGuard™ are trademarks of Zoetis or its licensors, used under license 
by Zoetis Canada Inc. ©2014 Zoetis Inc. All rights reserved.   SCG-076   SCG4 JADP06 0114E
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