
duction program, CCIA, BIXS and the Beef Code of Practice.  McDon-ald’s began work in 2014 on the pilot, which wrapped up in the spring of 2016. During that time over 30 indi-cators were developed, over 150 ed-its were made to the indicators with input from all levels of the industry, 181 beef producers were enrolled, completed the verification process and received results and bench-

marking reports.
The final results of the pilot were supplied to the Canadian Roundta-ble for Sustainable Beef (CRSB), among others, to inform their work in creating a national solution for measuring and reporting sustain-able beef production in Canada.

The next chapter for Canadian sustainable beef
With over 90 members and ob-servers, the CRSB provides a com-mon place to access meaningful, transparent and scientifically sound information regarding sustainable production practices and sourcing. As well as adopting the five Prin-

ciples from the GRSB, the Canadian Roundtable adopted the GRSB’s def-inition of sustainable beef: to be a so-cially responsible, environmentally sound and economically viable product that prioritizes Planet, Peo-ple, Animals and Progress. 
One of the first items on the CRSB to-do list was completing the Na-tional Beef Sustainability Assess-ment – a comprehensive, scientific look at where the industry has been, where is it now and where could it go. The final results of this benchmark-ing assessment will be announced during the GRSB meetings in Banff, Alberta, October 2016 and made available on their website. 

Reaching the Consumer
A common thread in all conversa-tions around sustainability in Cana-dian beef production is that overall, producers here are doing a good job and doing many of the right things, but as an industry that story is not be-ing shared nearly as much as it should be. Consumer concern, confusion and unease over how their food is raised continue to grow. The CRSB’s Verification Framework, now under development, should help to address that gap in information.

Two multi-stakeholder commit-tees within the CRSB—the Indica-tor and Verification Committees— are working to ensure they develop a Verification Framework that is: •	  Realistic for producers and pro-cessors, and is not disruptive to their normal business; 
•	  Credible to consumers and will secure their trust;
•	  Scalable for long-term industry adoption across the Canadian beef industry; 
•	 Wherever possible follows the In-ternational Social and Environ-mental Accreditation and Labelling (ISEAL) Codes and guidelines. 

This is just one of the issues that the CRSB must address as it works to de-velop the Verification Framework which will enable producers and processors to demonstrate the sustainability of their operations and support retail and food service companies in their sustainable sourcing efforts. 
The Framework will also provide credible and transparent messaging for communications with consum-ers, which at the end of the day, is the most important link in the chain.

BY GINA TEEL  |  FREELANCE WRITER

Sustainability. The word seems to be everywhere these days when dis-cussing agriculture and in particu-lar beef production. But how to iden-tify, quantify and verify sustainable beef production practices? 
That is where the Global Round-table for Sustainable Beef (GRSB) came in. In 2011, a number of impor-tant stakeholders - companies, orga-nizations and individuals from five continents — came together and founded the GRSB. This group, which included organizations such as McDonald’s, Cargill, Elanco and Rabobank as well as a number of key beef producer associations, made it their goal to define sustainable beef.

Sustainability Principles
The results of the hard work of the board of directors, the general as-sembly and members proved that a diverse group of stakeholders could join together and accomplish some-thing that the industry had never done before – create a set of guiding principles that outlined sustainability in the beef industry.The five principles were broad enough to be relevant to all diverse beef producing countries globally, but specific enough to identify key areas that must be included in any conversation about sustainable beef.The five principles are:

•	 Natural Resources
•	 People & Community
•	 Animal Health & Well-being•	 Food
•	 Efficiency & Innovation

Under each of these principles, more specific criteria were devel-oped. Again, the criteria needed to be broad enough to allow for differ-ent climates, seasons, and practices, but specific enough to identify the conditions that needed to be met to achieve the principle. 
Bringing the theory to life

One of the objectives of the GRSB is to promote and support the estab-lishment of regional roundtables. Currently there are three: the U.S. Roundtable for Sustainable Beef; GTPS- the Brazilian Roundtable for Sustainable Livestock; and the Ca-nadian Roundtable for Sustainable Beef.
The biggest question facing the GRSB and the regional Roundtables was how to bring the theory about verifiable sustainable beef produc-tion to life, prove it could be applied on real farms and ranches to evalu-ate practices and outcomes, and tell that story to consumers.

Enter McDonald’s. As a founding member of the GRSB, they were looking for a country that had enough infrastructure in place that would enable them to focus their ef-forts on the development of criteria specific to the region without having to build the support system as well. 
Canada leads the way

Canada was selected for the Sus-tainable Beef pilot project because of resources like the Verified Beef Pro-
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AGRICULTURAL | CONSTRUCTION | TRUCKS & TRAILERS

More Power When You Need It
Case IH Puma tractors offer intuitive innovation through their Continuously Variable Transmission (CVT). 
No programming required -- set your speed and let your equipment do the work.

redheadequipment.ca
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Cattle industry discusses best beef production practices

WHAT IS SUSTAINABILITY?
BY GINA TEEL  |  FREELANCE WRITER

The countdown to a fully normal-ized beef trade between Canada and Mexico is over,when Mexico fully reopened its borders to Canadian beef on Oct. 1. 
The Canadian Cattlemen’s Asso-ciation (CCA) is pleased that a team of Mexican officials visited Cana-dian cattle production, feed mill 

and beef exporting facilities in Al-berta and British Columbia earlier this summer. 
We do not anticipate any reason 

Verified Beef Production in
SASKATCHEWAN

Canada’s On-Farm Food Safety Program for Cattle Producers

DRIVING CONSUMER 
CONFIDENCE

A PRACTICAL APPROACH 
TO FOOD SAFETY

PROOF OF RESPONSIBLE 
MANAGEMENT

CANADIAN BEEF is Sustainable, Safe and Wholesome.  Let’s become verified and show consumers why!
Beef Producers in Saskatchewan may qualify for funding provided through Growing Forward 2, a federal-provincial-territorial initiative.
There is a NEW funding category under the Beef Biosecurity program for SEGREGATION PENS (see details below under Biosecurity Funding or contact the office for more info).

Food Safety 
VBP Registered Funding

Biosecurity
Funding

Food Safety
Funding

50% UP TO $2,000/PRODUCER

Eligible equipment remains the same 
as food safety funding*. To be eligible, 
producers must have their cattle 
operation VBP Registered (on-farm audit).

50% UP TO $1,000/PRODUCER
Eligible items include:                              
Vet Consultation Visits (Biosecurity 
assessment & protocol development)
Segregation Pens (isolation/quarantine 
pens for incoming or sick cattle)

50% UP TO $750/PRODUCER

Eligible equipment includes:
• Extra restraint on squeezes*
• Individual livestock scales (load bars)
• Recordkeeping software

ENHANCING CONSUMER CONFIDENCE IN THE WHOLESOMENESS OF BEEF

NEW
TO THE 

PROGRAM

Visit saskvbp.ca or contact Coy Schellenberg, Provincial Coordinator, at 306.859.9110 or office@saskvbp.ca

To learn more about 
VBP in Saskatchewan: 

*Note: neck extender, head holder, shoulder holder
*Note: $750 cap per extra restraint mechanism 

NEW

CANADIAN BEEF MARKET ACCESS 
TO MEXICO IMPROVES

PRINCIPLE 1: Natural Resources
This principle is based the concept that ecosystem processes are managed through adoption of practices designed to sustain and restore ecosystem health throughout the 
beef production process.
PRINCIPLE 2: People & the CommunityThis principle and associated criteria are based upon the respect for the rights of all human beings, and recognition and respect for their rich and diverse cultural heritage.PRINCIPLE 3: Animal Health & WelfareThere is an important relationship between animal health and welfare and the fact that the use of animals in agriculture also contributes to human wellbeing. Animal use confers an ethical responsibility to ensure animal welfare; improvements in farm animal health and welfare can improve productivity and food safety, and hence lead to economic benefits.

PRINCIPLE 4: Food
This principle and criteria rely upon integrity and transparency for all members of the value chain. Related to this is the expectation that continuous improvements will be made in food safety, beef quality, information-sharing systems and waste reduction.PRINCIPLE 5: Efficiency & Innovation
This principle aims to increase efficiency and innovation to enhance the ability of the beef industry to adapt to internal and external challenges. Increased efficiency through education, partnerships and shared knowledge and experiences should be underpinned by scientific evidence to ensure environmentally sound and socially responsible beef production, while allowing and improving economic viability.
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why the October 1 expansion of market access should not proceed. Mexico closed to Canadian beef in May 2003 and re-opened to beef from cattle under-30-months (UTM) of age later that year, but re-mained closed to beef from over-30-month (OTM) cattle and some UTM offal. 
Canadian officials had approved Mexico to export beef to Canada two years earlier. Canadian Cattle-men’s Association (CCA) President Dan Darling had the opportunity to meet with Mexican President Enrique Peña Nieto in Ottawa in July when he announced that Mex-ico will fully re-open to Canadian beef on October 1, 2016. 

The most significant remaining bovine spongiform encephalopathy (BSE)-related market restriction that the CCA and the Government of Canada are continuing to work on is expansion of access in China to full UTM from boneless UTM. The value of Canadian beef ex-ports to China more than doubled in 2015 and there is further potential once access is expanded. The CCA believes there is significant potential for long term demand due to evolv-ing consumer trends and a rapidly growing middle class in China. Earlier in September, Canada Beef signed Memorandums of Un-derstanding (MOU) worth roughly $20 million with Chinese partners, Bright Haibo Invested Million (Fareast) Ltd. (Million Trading), a subsidiary of Shanghai-based Bright Food Group which is the largest food and beverage company in East China. 
This MOU will further strength-en Million Trading’s relationship with Canada Beef and support the overall growth in exports of Cana-dian beef into the Chinese market. Canada Beef also signed a part-nership agreement with Shanghai Shangshi Vocational Skills Train-ing Co., Ltd. (Shanghai Shangshi), a professional training centre for Western cuisine and Chinese cui-sine to young chefs, providing training to over 1,000 chefs per year across China. 

The Canada Beef MOU was among 56 deals the Government of Canada announced it had signed with China worth more than $1.2 billion. 
With BSE trade issues becoming settled, the most significant con-tinuing trade issues are the techni-cal issues with Europe regarding anti-microbial rinses used in Cana-dian packing plants and implemen-tation of the Trans-Pacific Partner-ship to restore a competitive balance in the Japanese market. 

Once the Europe issues are re-solved, we would expect to see an increase in the number of Canadi-an cattle raised without beta-ago-nists like ractopamine which has the side benefit of also meaning an increase in beef available to be ex-ported to China. 
As Canadian beef producers make their individual production decisions, expanded access to all these markets are all excellent rea-sons to be confident in the future.
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BY GINA TEEL  |  FREELANCE WRITER

LIVESTOCK transporta-
tion continues to be a hot-
button issue that the beef 

industry is faced with, as anti-an-
imal agriculture activist groups 
regularly criticize the Canadian 
livestock transport regulations in 
the media. 

Often, the length of time livestock 
can be in transit without feed, water 
and rest is cited as the primary con-
cern, but space allowances and pro-
tection from extreme temperatures 
are also brought up regularly.

Recently, Saskatchewan Cattle-
men’s Association chief executive 
officer Ryder Lee was interviewed 
on CBC’s The National, where he ad-
dressed a number of these concerns 
while pointing out the good job Ca-
nadian cattle producers are doing 
when it comes animal care and wel-
fare, which includes transporting 
their animals. 

The level of news coverage on live-
stock transport is not likely to go 
away anytime soon, however, as the 
ongoing trial of long-time anti-ani-
mal-agriculture activist Anita Kra-
jnc continues to get media attention. 
Krajnc faces a criminal mischief 
charge for pouring  an ‘unknown 
liquid’ into a livestock trailer con-
taining pigs while the truck was 
stopped at a traffic light en route to 
the processors in June 2015. 

The pigs’ owner complained to po-
lice as he was concerned there were 
contaminants in the water. The trial 
was the impetus for The National’s 
interview on animal welfare.

As Lee explains in the clip, indus-
try is focused on good outcomes for 
their livestock and producer dollars 
are spent on research to determine 
how to improve things even further. 

As transparency is crucial on ani-
mal care and welfare issues, the in-
dustry will continue to engage with 
the public on the positive outcomes 
currently being achieved and how 
we are finding ways to further re-
duce stress on cattle when they are 
transported.

When it comes to understanding 
the effects transportation has on 
cattle, the Canadian beef industry 
has not taken a back seat approach. 
In collaboration with Agriculture 
and Agri-Food Canada (AAFC), ac-

ademia, animal welfare experts, vet-
erinarians, truckers, and animal 
care advocacy groups, cattle pro-
ducers have invested substantial 
dollars into research to measure 
how the industry was performing 
and to seek ways to minimize the 
stress on the animal. 

These studies found that 99.95% of 
animals on a longer haul (over 4 
hours) reach their destination inju-
ry free and 99.98% of animals on a 
short haul (<4 hours) reach their 
destination injury free (Dr. Karen 
Schwartzkopf-Genswein, AAFC.) 

The same Canadian research also 
found that over 95% of cattle spend 
less than 30 hours in transit with the 
average long haul trip lasting 16 
hours in length.

Researchers are also looking into 
more specific aspects of cattle trans-
port and how they affect the wellbe-
ing of the animal. 

Examples of such areas include but 
are not limited to: comparing the 
stress of unloading and reloading 
versus the stress of completing the 
journey, effect of temperature, trail-
er design, loading densities, and 
how a trucker drives. 

In addition, it will be important to 
understand whether rest stops do, in 
fact, relieve stress. 

For example, rest stops can facili-
tate the spread of respiratory or oth-
er diseases, especially on vulnerable 
animals. 

Answering these questions is all 
part of the pursuit towards contin-
ued improvement of animal welfare 
in the beef industry.

Industry has also been involved in 
a number of initiatives aimed on im-
proving cattle transport. 

The Canadian Livestock Trans-
port (CLT) is a certification pro-
gram that provides training and 
support services for livestock truck-
ers, shippers, and receivers. 

The recently revised Code of Prac-
tice for the Care and Handling of 
Beef Cattle and Alberta Farm Ani-
mal Care’sStandards of Care for the 
Care of Compromised and Unfit 
Animals are tools to help producers 
make pre-transport decisions. 

These include ensuring animals 
are fit for the entire journey in tran-
sit and how to take specific precau-
tions for animals that need special 
provisions to ensure that they arrive 
safely.

Calls to update Canada’s livestock 
transportation regulations have 
been discussed for over a decade, 
and industry is aware that the Cana-
dian Food Inspection Agency 
(CFIA) will likely be proposing 
changes to the regulations in the 
near future. 

The Canadian Cattlemen’s Asso-
ciation (CCA) has emphasized the 
importance that any regulatory 
change needs to be based on scien-
tific evidence and wherever possi-
ble, use outcome based guidelines 
that focus on the animal. 

If animals step off the truck in 
good shape - no injuries and mini-
mal indicators of stress - the out-
come was achieved. If avoidable 
negative outcomes occur, penalties 
are needed.
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Livestock transportation issues are a hot topic among 
industry and consumers alike — how do we address them?

SAFE TRAVELS

Studies found that 99.95% of animals on a longer haul (over 4 hours) 
reach their destination injury free.  |  GETTY PHOTO
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